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PEIIEH3EHTU:

[To3uTHBHI perieH3ii Ha OCBITHIO MPOTPaMu OJEP>KaHO BiJ:

1. Jlekan €KOHOMIYHOTO (aKynbTeTy MIMIKOIBIBKOTO YHIBEPCUTETY
(YropmuHna), npodecop, nokrop Mapiann oMo

2. [Ipodecopka kadenpu MapKeTUHTy Ta pekjaMu BiIHHMIILKOTO TOpro-
BEJIbHO-€KOHOMIYHOTO 1HCTUTYTY, 1.€.H., Ipod. AnboHa Tanaciiuyk

3. [Ipodecopka kadeapu eKOHOMIKH MIATPUEMCTBA Ta 1HBeCcTUIIM Harri-
OHAJIBHOTO yHIBepcuTeTy «JIpBIBChKAa MOJITEXHIKa», A.€.H., npod. Oiekcanapa
Mpuxina
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of the educational and professional program Marketing for the second level of
higher education in the specialty 075 Marketing
fields of knowledge 07 Management and administration
Master of Marketing qualification

Globalization of markets, virtualization of the world economy, increased competition
between domestic and foreipm manufacturers, growth in customer demands and their needs
challenge enterprises to survive in the market environment. The struggle to strengthen market
positions and expand the boundaries of activity requires professional knowledge of market laws
and directions of strategic development, which actualizes the need to provide enterprises with
qualified personnel with competencies and practical skills in the use of marketing principles of
economic activity.

Graduates of the department of marketing of the National Technical University "Kharkiv
Polytechnic Institute” work in leading domestic and foreign companies of various industries,
which confirms the high personnel and scientific and methodological potential of the graduate
department of marketing and the ability to provide high-quality training of marketing specialists.
In the process of master's training, the realization of general and professional competencies is
foreseen.

The curriculum of the educational and professional program corresponds to its goals and
objectives. The sequence of study of disciplines, the list and scope of notmative and selective
disciplines, the schedule of the educational process comresponds to the logical and structural
scheme of the training of higher education applicants in the specialty "Marketing".

The results determined by the educational and professional program fully meet the
requirements and requests of potential employers,

The educational and professional program “Marketing” for training students of higher
education in the specialty 075 "Marketing" of the field of knowledge (7 "Management and
administration” is relevant, fully corresponds to the key principles, traditions and requirements of
higher education, developed in accordance with industry standards of higher education, provides
modemn and high-quality professional training of marketing masters, fully meets the requirements
of potential employers (stakeholders) for graduates of the specialty and can be recommended for
practical use.
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PELIEH3IA
Ha OCBiTHBO-Npodeciiiny nporpaMy 3400y Ba4is BHINOI OCBITH
Ipyroro (MaricTepcbKoro) pisig
3a cnerianericTio 075 «MapkeTHur

ITopana ma penenayeaHia oceiTHeO-Ipodecifina nporpava «MapkeTHHD)
nigroroBkH daxisiie gpyroro (MaricTepcbkoro) piBHs BHILO! OCBITH po3poblleHa
HayKOBO-IIEQaroritHUMH IIpalliBHukaMy  kadeapu Mapketiury HamionanbHoro
TEXHIYHOID YHIBEPCHTETY « XapKIBChKHH NMONITEXHIYHH IHCTHTYTH.

3 ypaxyBaHHAM HONO¥EHb YHHHOIMD CTAHAAPTY BHIUIOI OCBITH A OpYroro
(mMaricTepcbkoro) pisHa cnetianbHocTi 075 - «MapketHim: chopMoBaHo lepellik
000B'AIKOBHX KOMNOHEHT nporpamy, 3aranedi Ta ©axoBl KoMileTeHTHoOCTI
anobypavie Bunol oceiTH, Yactka BubipkoBMx koMuOHeHT cknafae npubauiHo
30% vy saransHux obcarax HaB4YanbHHUX KpeluTis. [lMM JocsaracTbCsd MOMXIMBICTL
dopmyBanns 3o6ypadaMH BHINOI ocBiTH nepcoHaIbHiX OCBITHIX TpaeKTopiH.
OceitHso-1n1podeciiina nporpama fazyeTscs Ha onoxeH Hax 3akony Yrpainu «Ilpo
BHIIY OCBITY», 30KpeMa THX, SKI BH3IHAYAKOTh CYTHICTh OCBITHBO-npodeciiinol
nporpaMd, ocoOnuBocri gpyroro  (MaricTepcbkoro) piBHS BHLOD  OCBITH,
KoOMIeTeHTHICHHA niaxid Ao opraiizanii Has9aHH#, Ta po3polaena BIANOBIAHO Jo
Crangapry Buigol oCcBITH 3a cnetianbiicTio 075 «MapkeTHH M.

Hasyaneuuil nnan oceitHbo-npodeciiidol nporpamMu eianosigae T niaM i
sapaaiuaM, [locaiaoBHICT BHBYEHHS AXCITHILIH, Nepenik | oDcar HOpMATHBHHX Ta
BuOipkoBMx  mHcuMnnid, rpadik  HaBwaneHOMO — npouecy  BiANoOBijae
NOM4HOCTPYKTYPHIIT cxeMi NigroToBkH 3100y BariiB BHLLO] OCBITH 34 COeliaNbHICTIO
«Mapketur». Pesynerati, Bu3HadeH] ocBiTHeO-npodecilHow nOporpaMolo,
NOBHICTIO BIAMOBialOTL BHMOraM 1 3allMTaM HoTeHUlHHMX poboToaaslis.
Oceimso-npodeciiina nporpama «MapkeTHHr nigroToek 3no0yeavuis BHILOT
ocBiTH 31 cnemanbiocn 075 «Mapketunr» ranmy3i 3xanb 07 «Yopasninus Ta
aiMiHicTpyBaHHA», pospobnena kadegpow  Mapkernury Hanionanbsoro
TexHiutoro yxisepcurety aX[1D» € akryanpiolo, HOBHICTIO BiAMOBIgac KNIOY0BHM
IPHHIHNAM, TPAOHLIAM | BUMOraM BHIIOT KO, po3pobnena y BIAMOBIAHOCTI 10
rafyieBHx CTAHJApTiE BHINOI ocBiTH, 3abeaneyye cydacHy Ta skicHy daxosy
MiArOTOBKY MAaricTpls MapkKeTHHrYy, HOBHICTIO BIANOBIAAE BHMOraM NOTeHUIAHMX
poboTonasiie (crefikxonfiepie) A0 BHIIYCKHHMKIE crnefianbHocTl Ta Moxe Oy
peKOMEHAOBAHA JUIH NPAKTHYHOID BHKOPHCTAHHA,

Penensenrt:

Ipodecopka kadeapu 2 0CRITH [
MapKeTHHIY Ta pexnamu PifHe
TOPrOBENBHO-eKOHOMIMH(F
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PELLEH3I
Ha OCBITHBO-NIpodeciiiny mporpamy «MapKeTHHI»

JULsL ApYTOTO PIBHSI BUILOI OCBITH Ha 3106yTTS OCBITHBOTO CTYIEHIO «MaricTpy
3a crienianbHicTIo 075 «MapkeTunry ranysi 3HaHb 07 «YpaBiIiHHA Ta
aJMIHICTPYBaHHs», po3pobiena kadeaporo MapkeTHHry HamjoHansHoro
TeXHIYHOTO yHiBepcHTeTy «XapKiBChKHil MOTITeXHIYHMIA iHCTUTYT»

Perensosana  ocBitHpo-npodpecitina mporpama TiArOTOBKM - (axiBLiB
APYTOTo PiBHs BUILOI OCBITH 3a crierianbHicTio 075 «MapKeTHHI» CIpsSMOBaHa Ha
npodeciiiny miaroToBKy maricTpis 3 MapkeTHHry. IIporpama ckiajeHa HayKOBO Ta
JNOriYHO,  MiCTHTH  HeoOXimuuii  piBeHp  iHbopmamii IS  IATOTOBKH
BUCOKOKBaNi(pikoBaHuX (axiBLiB 3 MapKeTUHTY, 3JaTHHX BUPILIyBaTH CKIAIHI
3aBJIaHHs B NpodeciiiHiii AisIbHOCTI.

Mertoro OCBITHBO-ITpOdeCiiHHOT IIpOrpamu € HiArOTOBKA
BUCOKOKBaIIi(PiKoBaHHX Mpodecionanis, nornuénenns npodeciitHol miAroToBKU 3
YIPABIiHHSA CTPATEriYHOI MAapKETHHIOBOK isIBHICTIO, 3HiMCHEHHS HAyKOBHX
JOCTIUKEHb y cdepi MapKeTHMHroBOi MisIBHOCTI, MIATOTOBKA 10 34iHCHEHHS
YTIPaBIHCBKUX (yHKNiA. O6’€KTOM BHMBYEHHS € MapKeTHHIOBa ASIBHICTH fK
dopma B3aemonii CyG’eKTiB PHHKOBMX BIZHOCHH JUIsi 3aJOBOJIEHHS iXHIX
eKOHOMIYHHMX Ta COIaJIbHUX iHTepeciB.

['on0BHa 1IN OCBITHROT POrpamu, IO peleH3yeThCs, MOJATAE Y MiATOTOBL
MaricTpiB MapKeTHHTY, SIKi BOJOMIIOTh Cy4aCHHM €KOHOMIYHHM MUCIECHHSM Ta
BIATIOBIIHAMY KOMTIETEHTHOCTSIMH, HEOOXIHUMH ISl IPOBAKEHHs e)eKTUBHOT
MapKeTHHroBoi JisuibHOCTI. OcCBiTHBO-IpOdbeciiiHa mporpama 6asyeTbess Ha
3araJlbHOBIIOMHMX HAyKOBUX pe3yNbTaTaX i3 ypaxyBaHHAM Cy4acHOTO CTaHy
CKOHOMIKH Ta PHHKOBHX Bi/IHOCHH, OPi€HTOBaHa Ha aKTyalbHYy CIIELiaTBHICTS, y
pamMKax SKOI MOMIHBA MOJaiblla HaykoBa Ta mpodeciiina kap’epa y coepi
KOMyHiKali#, 30yTy, CTpaTeriyHoro, Mi>HapOAHOTO UM MU(PPOBOTrO MapKeTHHTY.

Orxe, oCBiTHBO-NpOeciiiHa Iporpama 3 ympapiiHHS Ta aJIMIHICTpyBaHHS
3a creuiansHicTio 075 «MapkeTHHI» 3a CBOEIO CTPYKTYPOIO Ta 3MiCTOBUM
HAaIlOBHEHHSIM BIANOBIZA€ BCTAHOBJIEHWM BHMOIaM OCBITHBOI'O CTaHAApTy 3a
ApyruM  (MaricTepcbkuM) piBHeM, NpodecifiHOro craHmapTy BHIIOI OCBiTH
Ykpainn MiHicTepcTBa oCBiTH 1 Hayku Ykpainu. Ilizroroska ¢axiBuiB 3
MapKeTHHTy 3a LI€I0 IPOTPaMoI0  JOTIOMOXKE OBOJIOAITH  BiAMOBIIHUMH
KOMIIETEHTHOCTSMH, HEOOXiAHUMH 7151 €DEKTHBHOTO YIIPaBIIiHHS MapKETUHTOBOO
IUSUTBHICTIO.
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HEPEIMOBA

Bignosigae CtanmapTy BHIIOi OCBITH JUIS IPYroro (MaricTepchKoro) piBHS Taiy3i
3HaHb 07 «YmpaBiiHHS Ta aAMIHICTpYyBaHH», cremianbHocTi 075 «MapkeTnHry,
3aTBEPJIKEHOTO Ta BBEJACHOTO B0 Haka3oM MiHicTepcTBa OCBITH 1 HAYKU Y Kpai-
Hu Bix 10.07.2019 p. Ne 960)

Po3pobneno pobdoyoro rpymnoro OIII «Mapketunr» HaB4yaibHO-HAyKOBOTO 1HCTH-
TyTy EKOHOMIKH, MeHeKMEeHTY Ta MbkHapoaHoro 6i3necy (EMMB) Harionasns-

HOT'O TEXHIYHOTO YHIBEPCUTETY «XapKiBCHbKUHM MOMITEXHIYHUI IHCTUTYT» y CKIIAI:

["apaHT OCBITHBOI ITpOrpamMu
Onekcanapa KOCEHKO, noktop ekoHOMIYHUX HayK, npodecop, npodecop
kadeapu mapketunry HTY «XIT».

Unenu pobouoi rpynu OIIT:
1. Cgitnana YEPHOBPOBKIHA — kangunaT eKOHOMIYHUX HayK, JOIICHT,
JOLIEHT KadeIpu MapKETHHTY .
2. Onena KITYEHKO — kananmar eKOHOMIYHMX HayK, JOIICHT, JOIICHT Ka-
(denpu MapKeTHUHTY.
3. Bikropis BOSHEHKO, 3100yBauka 2 piBHS BUIIOT OCBITH CHCIIaTbHOCTI
«Mapxketunr», rp. BEM-M923a



1. MPO®LIb OCBITHbO-IIPO®ECIMHOICIEIIAJII30BAHOI ITIPOI'PAMHU
3A CHELOIAJIBHICTIO075 «cMAPKETHUHI »

1 — 3araubHa indopManis

Buninii HaB4YaJLHUH 3aKJaaa Ta
CTPYKTYPHMUM MiAPO3aiJ

HarmionanbHuii TeXHIYHUN yHIBEpCHTET «XapKiBChKUN
MOJIITEXHIYHUH IHCTUTYT»

HaBuanbHO-HAYKOBHI IHCTUTYT €KOHOMIKH, MEHEIK-
MEHTY Ta MIXKHApOHOTO Oi3HECy

Kadenpa mapkeTunry

Crtyninb BUIIIOI OCBITH Ta Ha3Ba
KBaJi(ikanii MOBOIO OpUTiHATY

Jpyruii (MarictepchbKuii), MaricTp MapKeTUHTY

Odiuiiina Ha3Ba 0CBiTHBLOI Iporpa-
MH

OcsitHBO-TIpOdeciiiHa nmporpama « MapKeTHHT»

Tun gumjiomy Ta 00cAr oCBiTHbOI
nporpamMu

JIMIioM maricTpa, OAMHUYHHH,
90 xpemutiB €EKTC,1 pik 4 micsi

HasiBHicTh akpeauraumii

Ceptudikar HJ[  Ne 2192127,
01.07.2025p.

TepMiH nii 710

Huka / piBeHb nporpamu

opyeutl (MazicmepcobKuti) pigensb U0 0c8imu;
HPK Vxpainu — 1 pigenn;

FQ-EHEA — npyruii nmkn,

EQF — 7 piBenn

IlepeaymoBu

HasiBHicTh cTymneHs 6akanaBp abo cnemiamict/marictp

Moga(u) BUKJIaJaHHS

YkpaiHchKka, aHTTIiChKa

Tepmin aii ocBiTHLOI Iporpamu

BiamosigHo 10 TepMiHy Ail cepTudikaTy mpo aKkpeau-
TaIlio
[lepernsiaeThCs MOPIUHO

InTepHer-agpeca nocTiiHOrO po3-
MillleHHSI ONMCY OCBITHBLOI Mporpa-
MH

https://blogs.kpi.kharkov.ua/v2/quality/dokumenty/

2 — MeTa oCBiTHBOI MpOrpamMu

Mertoro ocBiTHBO-TIpO(eciiiHOiI MporpaMu € MiArOTOBKAa MariCTpiB MapKeTHHTY, (opMyBaHHS
IHHOBAI[IITHOrO croco0y MMCIEHHS Ta 3JaTHOCTI 3[1MCHIOBATH MapKETHUHIOBY, YIPAaBIIHCBHKY,
aHAJIITUYHY, MPOEKTHY Ta AOCIITHHUIBKY MisIbHICTh 3 BUKOPUCTAHHSIM CyYaCHMX 1HHOBaLIMHUX
M1XO0/1B, TEXHOJIOTIH 1 METOAIB YIPaBIiHHS MapKETUHIOBOIO JISUIbHICTIO HA MIJIPUEMCTBAX Ta
B Oprasizauifx; (opMyBaHHS KOMIIETCHIIM Ta MNPAaKTUYHHUX HABUYOK IIiJ] Yac BUPILICHHSA
3aBlaHb Ta MNPOOJEMHUX MHUTaHb y cdepl MIHIUBOTO PHHKOBOIO CEpEAOBHUIIA, PO3POOKU
CTpaTeriii 3 MApKETHHIY Ta BIPOBAHKEHHS IHHOBAIIHUX TEXHOJIOTIH y podeciiiHy MisIbHICTh

3 — XapaKkTepuCTHKA OCBITHbOI IpOrpamMu

IIpeamerHa obJacTh
(ramy3pb 3HaHb, cHemnia-
JbHICTD)

lMamy3p 3HaHb: 07 «YTpaBiiHHS Ta aAMIHICTPyBaHHS

CrenianpeHicTb: 075 «MapkeTHHI»

O0’€eKT BUBYECHHSI: MapKETHUHIOBa AISUIBHICTD SIK (popma B3aeMo-
nii cy0’€KTiB PUHKOBUX BIJHOCHH JJISl 33/I0BOJICHHS 1X €KOHOMIY-
HUX Ta COIIAJIbHUX IHTEPECIB.

[{ini HaBYaHHA: MIArOTOBKA MAriCTpiB, SIKi BOJOJIIOTH 1HHOBA-

IIAHUM CITOCOOOM MHCJICHHS Ta KOMIIETEHTHOCTSAMH, HEOOXITHUMU
U1 €(peKTUBHOTO YIpaBiiHHSA MapKETUHTOBOIO JiSUIBHICTIO, 1 3/1aT-
HI BUPINIYBaTH YIPaBIiHChKI Ta HAYKOBO-IOCI1HI 3aBJaHHS
Teopernunuii 3MicT MpeIMETHOT 00JaCTi: CYyTHICTh MApKETHHTY
SK Cy4acHOT KOHIIEMIIIi ynpaBimiHHSA O0i3HecoM; crienudika IisTbHO-
CT1 PUHKOBHUX Cy0 €KTIB y pi3HUX cepax Ta Ha pi3HUX THIAX PUH-
KiB; pO3pOOJICHHS MAapKETHHTOBHX CTpaTerii Ta QopmyBaHHSA




YIPaBIIHCHKUX pillleHb Y cpepi MAPKETHHTY.

Meroau, METOIUKH Ta TEXHOJIOTIi: 3araJIbHOHAYKOB1 Ta CIielia-
JBbHI METOH, MPO(ECiiiHi METOAMKH Ta TEXHOJIOTII: OSCHIOBAIBHO-
uTrocTpaTUBHUN (1H(GOpMAIITHO-PELIEITUBHUI) METOMI; PEIPOIYK-
TUBHUN METOJ (METOJ BIATBOPEHHS); METOJ MPOOIEMHOIO BUKJIA-
Jly; 4aCTKOBO-TIOIIYKOBUN (€BPUCTUYHUII) METOM; AOCIIIHULBKHIMA
METOJI; NUCKYCIHHUN METOJM; METOJ MOJEITIOBAHHS, HEOOXIiTHI IS
3a0e3nedeHHs €()eKTUBHOT MApPKETUHTOBOI JIISITLHOCTI.

IHcTpy™MeHTH Ta 00NMagHAHHS: Cy4acH! yHIBEpcaibHI Ta crelia-
Ji30BaHi 1HGOpPMAIIiiiHI CHCTEMH 1 TporpamMHi MPOAYKTH, HEOOX1IHi
JUI TIPUMHATTS Ta IMIIEMEHTAllii MapKETUHTOBUX YIPABIiHCHKUX
pIIICHB.

Opienranisi 0cBiTHBOI
nporpamMu

OcsiTHbO-TIpO(eciiiHa mporpaMa 3 MPUKIATHOIO OPIEHTAIEO.
CnpsimoBaHa Ha (hOpMyBaHHs 1HHOBAIIHHOTO MapKETHHTOBOT'O CBi-
TOTJIALY, OBOJOIIHHS 3/aTHICTIO PO3B’A3yBaTH CKIIAJHI 3a1adi Ta
npobiemMu B cepi MApKETUHTY B yMOBaX HEBH3HAUYEHOCTI IS
IHHOBAI[ITHOTO ~ BHIIEPEDKATHHOTO  €KOHOMIYHOTO  3POCTAaHHS
cy0’€KTIB TOCIIOAAPIOBAHHS.

OcHoBHuii ¢oKyc ocBiT-
HbOI IPOrpaMu

3aranpHa ocBiTa 3a cnenianbHicTI0 075 « MapkeTHHT».

OcHoBHHiT (oKyc — MiATOTOBKA (axiBI[IB BHCOKOTO PiBHS Ha
OCHOBI HAOyTTsA BIJNOBIIHMX KOMIETCHTHOCTEH, 3/JaTHOCTI
pO3B’SI3yBaTH CKJIAJHI AHAIITUYHI, OpraHi3aliifHO-yNpaBIiHCHKI,
HAYKOBO-JIOCHITHUIIbKI Ta 1HHOBAIHI 3aBHaHHSA B 00JjacTi Teopii
Ta MPAKTHUKH MapPKETHHTY.

KittouoBi ciioBa: MapKeTHHIOBA AiSUTbHICTh, PEKJIAMHUN Ol13HEC,
MapKETUHTOBUI MEHE/DKMEHT, MapKETUHTOBI PIllICHHS, MapKETHH-
rOBa CTpAaTerisi, MPOEKTHUH MEHEDKMEHT Y MapKETHHTY, YIPaBIIiH-
Hsl pe3yJIbTaTUBHICTIO, OPEHIMHT, KOMYHIKaIlii Ta eperoBOpH.

OcobamBocTi nporpamu

[Tporpama € GaraTonpodiapHOIO Ta Tiependavyae MPaKTUIHY Mij-
TOTOBKY Ui (popMyBaHHS HaBUYOK y cdepi (GOpMyBaHHS Ta yNpas-
JIIHHS MAPKETUHTOBOIO JISJIBHICTIO Ha CYYaCHUX MIJIPUEMCTBAX Ta
B OpraHizauisix. XapakTepu3yeTbcsl MOrJIMOIeHUM BUBUEHHSIM Map-
KETHHTOBOTO CTPATEriyHOTO YIPABIiHHS Ta MAPKETHHIOBOTO MEHE-
JDKMEHTY 3 aKI[EeHTOM Ha COLIaJIbHO 1 €KOJIOTIYHO BiJINOBIIAIBHOMY
CIIO’KMBaHHI.

OcBiTHA mporpama MICTUTh MOXJIUBICTH BHOOpY 3100yBaueM
IHAMBIAYaIbHOI OCBITHBOI TPAEKTOPIi, sIKa JO3BOJUTH IMOTTIHUOUTH
piBeHb (PaxOBHX KOMIETEHTHOCTEH Ta MOBHICTIO a00 YaCTKOBO JI0-
CSATTH YHIKQJIBHUX COLIaIbHUX 1 IpodeciiHuX pe3ybTaTiB HaBYaH-
Hs. [HnuBigyanizamii ocBITHBOI TPAEKTOPIl TAKOXK CIpHUsS€E OCOOMC-
TUN BUOIp KepiBHMKA Ta TEMU HAYKOBOIO JOCITIPKEHHS B MeXax
KkBaJiQikaifHoi poOOTH MaricTpa, HiANPHEMCTBA Ha 0a3l SIKOTO
B1/1I0yBa€eThCs anpoOarlist pe3yibTaTiB TOCHIIKEHHS.

B cTpykTypi OCBITHBOI HporpaMu mepeadadyeHo nepesik BUuoip-
KOBUX JUCHUIUTIH MOTINOIeHO0T Mpo(diIbHOT MiATOTOBKH, 11O CIIPH-
SI0Th 3aCBOEHHIO TEOPETUYHUX 3acajl Ta (POPMYBAHHIO MPAKTUUHUX
HaBUYOK 37100yBaviB y PI3HUX cepax MapKETHHIOBOi AISIBHOCTI:
pexinaMHOMYy Oi3Heci, MapKETUHTOBOMY MEHEDKMEHTI, a TaKOX
okpemuii (000B’A3KOBHUIA) MEPETIK TaKUX, II0 MiIBUIINATH KiUTbKICTh
Soft Skills i BukinagaeTbes Oe3nocepelHHO TEpell MPOXOIKCHHIM
NepeAUIUIOMHOI IPAKTUKH.

[lepenbavyae MOXKIUBICTH y4acTi y MPOEKTaX MOJOADKHOI aka-
nemMigHo1 MoOUTbHOCTI Y Kpaianm €C 3a mporpamoro ERASMUSH+




mutst mornubnenHs Soft Skills y MiskHapogHOMY CepeOBHIITI

HapuanHs BKJIIOYa€ MOXIIMBICTE POOOTH 1HAWBIIyaIbHO Ta Y
KOMaHJ[axX 4epe3 METOJU JIIJIOBUX irop, po3B’si3aHHS KEHCiB, po3po-
OKM 1 3aXHCTy CaMOCTIHHUX MPOEKTIB, €Ce, CKJIaJIaHHsI CITUCKY 1JICH,
TOLIO.

OpienToBaHa Ha MIMOOKY CIEliaIbHY Ta MPAKTUYHY MiATOTOBKY
MapKeTOJIOTiB BPaXOBYIOUHM Cy4acHI BUMOTH PUHKY IIpalli, iHilliaTH-
BHUX Ta 3JIaTHUX IIBHKO MPUCTOCOBYBATHCH JIO Cy4acCHOTo Oi3Hec-
cepeioBHINa Ta HAYKOBO-A0CHiAHOI chepu. [1Inpoko BUKOPHCTOBY-
€TbCS JIOCBI MIATOTOBKH (PaxiBI[iB B MPOBIAHUX €BPOMEHCHKHUX
yHiBepcuTeTax B pamkax nporpamu ERASMUSH.

4 — IlpuaaTHicTh BUNTYCKHUKIB

A0 IMPACBJALITYBAHHSA TA NNOJAJbLIIOT0 HABYAHHA

IpuaaTHicTs 10 Mpaie-
BJIAIITYBAHHS

[TpodeciiiHi MOXITMBOCTI BUITYCKHHUKIB (BiamoBigHo 1o Knacudika-
topa npodeciit 1K 003:2010)
(https://zakon.rada.gov.ua/rada/show/va327609-10#Text).

1233 JIupexTop 3 MapKEeTHUHTY,

1234 HavanpHUK BTy (3 peKJIaMH, 3B'S3KIB 3 TPOMAICHKICTIO);
1237.1 T'onoBHi (axisiii;

1475 Menemxkep (ynpaBuTelb) 3 MAPKETUHTY,

1475.4 Menemxkep (yrnpaBuTtens) i3 30yTy Menemkep (ynpaBUTelb)
13 3B'SI3KIB 3 TPOMAJICHKICTIO;

1476.1 Menemxkepu (yrpaBUTeNi) 3 peKIIaMH;

2419.2 ExcriepT, pekjaaMicT, KOHCYJbTaHT, (axiBelb 3 METOJIB
PO3IIMPEHHS] PUHKY 30yTy (MapKeToJIor).

IMogaabine HAaBYAHHSA

MosJIMBE TOJANbIIe TPOJOBKEHHS OCBITH 3a TpeTiM (OCBITHBO-
HAYKOBHMM) PiBHEM BHIIOi OCBITH, a TAKOX IMiJBHUIIICHHS KBai(ika-
11ii i OTpUMaHHS IOAATKOBOI MiCISIIUIIIOMHOT OCBITH.

5 — BukJjagaHHs TAa OLIHIOBAHHSA

Bukiaaganus Ta HaB-
YaHHSA

CTylIeHTOLIeHTpOBaHEe HAaBYaHHS, K€ MPOBOIUTHCS y (GopMi JieK-
L1{, ceMiHapiB, MPAaKTUYHUX 3aHATh, KOHCYJbTAIllM, CAMOCTIITHOTO
BHUBYEHHS, BUKOHAHHS KypCOBHX pOOIT Ha OCHOBI OIpAIOBAHHS
MIIPYYHUKIB, TTOCIOHUKIB, MEPIOJUYHUX HAYKOBUX BHUJaHb, BUKO-
pucTaHHs Mepexi IHTepHeT

OuinoBaHusA

[ToToyHMIl Ta MiJCYMKOBHMI KOHTPOJb 3HaHb (OMUTYBAaHHS, KOHT-
pOINBHI Ta 1HAMBIAyallbHI 3aBJaHHS, TECTYBAaHHS TOIIO), 3aJIIKH Ta
icnuTH (yCHI Ta MUCHMOBI), Ipe3eHTalii, kBamidikamiiiHa podoTa,
3aXHCT 3BITY 3 NMPAKTHKH, MMyOJIYHUIN 3axXHUCT KBaidikaliitHOi po-
00TH.

3a nanoto OIIII nie pelTMHTOBa cUCTEMa OIIIHIOBAaHHS, B OCHOBY
SKO1 MOKJIaJICHO OOMNepalifHUNA KOHTPOJIb 1 HAKOMUYEHHS pEeHTHH-
roBux OasliB 3a pi3HOOIYHY HaBYAIBHO-MI3HABAIBHY JisUIbHICTh
3100yBava BUIIOI OCBITH. BoHa BimoOpakae BCI OIIHKH 3a CKJIAJI0-
BUMH HaBYAJIBHOTO MPOLECY 3 YpaxyBaHHSM iX BaroBUX MOKa3HU-
KiB (3a3Ha4€HO y cuiiadycax), M0 HAJIEKHUTh 10 JAHOTO KOHTPOJIb-
HOTO MEePioy: MOAYJb, CEMECTP, KYpC.

6 — IIporpaMHi KOMIIETEHTHOCTI

InTerpanbHa KoMIeTeH-
THICTB

3aTHICTh PO3B’A3yBaTH CKJIAIHI 3ajadi 1 mpobiaemu B chepi Map-
KETUHTY B npodeciiiHiil AisuibHOCTI ab0 y Mpoleci HaBYaHHS, 10
nepeadavae MpoBEACHHS AOCIIKEHb Ta/a00 31HCHEHHS IHHOBAIIIN
Ta XapaKTEePU3YEThCS HEBU3HAUEHICTIO YMOB 1 BUMOT.

3arajbHi KOMIETEHTHO-
cTi

3K1. 3gaTHicTh IpuitMaTH OOTPYHTOBAHI PIIICHHS.
3K2. 3naTHicTh reHepyBaTu HOBI i1el (KpeaTHBHICTB).



https://zakon.rada.gov.ua/rada/show/va327609-10#Text

3K3. 3paTHiCTh OLIHIOBATH Ta 3a0e3MeuyBaTh SIKICTh BUKOHYBAaHUX
poOiT.

3K4. 3narHicTh 10 aganTaiii Ta aii B HOBil CUTYaAIIIi.

3K5. HaBuuku MikocoOucTiCHOI B3aeMOIII.

3K6. 3natHicTh 10 MOIIYyKYy, 00poOJIeHHS Ta aHami3y iHdopMarii 3
PIZHUX JDKEPEIL.

3K7. 3naTHiCcTh BUSBIIATH 1HILIATUBY Ta MiIPUEMIUBICTD.

3K8. 3naTHICTh pO3POOISITH NIPOSKTH Ta YIPABJISITH HAMH.

®daxoBi KOMIIETEHTHOCTI
crneniaJibHOCTI (BM3HA-
YeHi CTAaHJIAPTOM BHILOL
OCBiTH cneniaJbHOCTI)

CK1. 3garHicTh JIOTIYHO 1 MOCIIJOBHO BIATBOPIOBATH Ta 3aCTOCO-
BYBAaTH 3HaHHS 3 HAaWHOBIIIUX TEOPid, METOJIIB 1 MPAKTUYHUX TPH-
HOMIB MapKETHHTY.

CK2. 3matHiCTh KOPPEKTHO IHTEPIPETYBATH PE3YJIbTAaTH OCTAHHIX
TEOPETUYHHUX JOCHKEHb y cepli MapKEeTHHTY Ta MPaKTHKH iX
3aCTOCYBAHHS.

CK3. 3pmaTHICTh 10 TPOBEACHHS CaMOCTIMHHMX JOCITI/DKEHb Ta 1H-
CK4. 3naTHicTh 3aCTOCOBYBATH TBOPYMU MiaXix A0 pobotu 3a da-
XOM.

CKS5. 3parHicTh 10 IiarHOCTYBaHHS MAapKETHHIOBOI MisTBHOCTI
PUHKOBOIO Cy0’€KTa, 31l {CHEHHS] MapKETUHIOBOIO aHaJIi3y Ta Ipo-
THO3YBaHHS.

CK6. 3parmicte oOuparu 1 3acTocoByBaTH e(eKTHBHI 3acoOu
yIpaBIiHHA MapKETHHTOBOIO JiSUTBHICTIO PUHKOBOTO Cy0’€KTa Ha
piBHI oprani3zaiiii, miapo3aiy, rpynu, Mepexi.

CK7. 3paTHicTh pO3pOONSTH 1 aHANi3yBaTH MapKETHHIOBY CTpa-
TEril0 PUHKOBOTO Cy0’€KTa Ta HUIAXH ii peamizamii 3 ypaxyBaHHIM
MDK(QYHKIIOHAJIBHUX 3B’ SI3K1B.

CK8. 3parHicTe (opMyBaTH CHCTEMY MApPKETHHTY PHHKOBOIO
cy0’ekTa Ta OLIHIOBaTH pE3yJIbTaTUBHICTE 1 €(EKTUBHICTb ii
(YHKIIOHYBaHHSI.

CKO9. 3narHicTh 31IHCHIOBATH Ha HAJEKHOMY PIBHI TEOPETUYHI Ta
MPUKJIAJHI JOCTIJDKEHHS Y cepi MapKEeTHHTY.

7/ — IlporpamHi pe3yibTaTH HABYAHHS

IIporpamHi pe3yabTaTtn
HABYAHHS 32 crnieniajib-
HiCTIO (BU3HAYEHI CTaH-
AApPTOM BHUIIIO1 OCBITH
crneniajbHOCTI)

P1. 3natu 1 BMITH 3aCTOCOBYBATH y MPAKTUUHIN AiSIBHOCTI Cy4acH1
MPUHLIMIIN, TEOP1i, METOAM 1 IPAKTUYHI IPUHOMU MapKETHHTY.

P2. BMiTH ajantoByBaTH 1 3aCTOCOBYBAaTH HOBI JJOCATHEHHS B TE€O-
pii Ta IpaKTHUIl MapKETUHTY JUISl TOCSITHEHHS KOHKPETHUX LijeH 1
BUpIILIEHHS 3a]1a4 PUHKOBOTO Cy0’€KTa.

P3. [InanyBaTtu 1 37a1HCHIOBATH BIIACHI JOCIIDKEHHS ¥ cepi map-
KETUHTY, aHajJi3yBaTh HOro pe3ysbTaTH 1 OOIPYHTOBYBAaTH yXBa-
NeHHs e(DeKTHBHUX MapKETHHTOBUX PIllIEHh B YMOBaX HEBHU3HaYe-
HOCTI.

P4. Bmitu po3po0siTH CTpaTerito 1 TAKTUKY MapKETUHTOBOT JisJIb-
HOCTI 3 YpaxyBaHHSM Kpoc-(yHKILIOHAJIBHOTO XapakTepy ii peani-
3ari.

P5. TIpe3entyBaTu Ta 0OroBOPIOBATH PE3yJIbTaTH HAYKOBHX 1 PUK-
JAJHUX JOCIIIKEeHb, MAPKETUHTOBUX MPOEKTIB JIEP’KaBHOIO Ta 1HO-
3€MHOI0 MOBaMH.

P6. BMmiTu niaBuiyBaTé epeKTUBHICTh MAapKETHHIOBOI JISJIbHOCTI
PUHKOBOTO Cy0’€KTa Ha PI3HHUX DPIBHIAX YHPABIIHHA, PO3POOIATH
MPOCKTH y chepi MApPKETHUHTY Ta YIPABIATA HUMH.

P7. Bmitu QopmyBaTH i BIOCKOHATIOBAaTH CHUCTEMY MapKETUHTY
PHUHKOBOTO CY0’€KTA.




P8. BukopucroByBaTH METOIM MiKOCOOHMCTICHOI KOMYHIKalii B
X0/l BHPIIIEHHS KOJEKTUBHUX 3a/1ad, BEJACHHS MEPErOBOPIB, HAY-
KOBUX JMCKYCiH y cpepi MapKETHHTY.

P9. Po3ymiTu CyTHICTH Ta OCOOJMBOCTI 3aCTOCYBaHHS MapKETHHIO-
BUX IHCTPYMEHTIB y MPOILEC MPUUHATTS MAPKETUHTOBUX PIllICHb.
P10. OGrpyHTOBYBaTH MapKETHHIOBI PIIICHHS HA PiBHI PHHKOBOTO
cy0’eKkTa 13 3aCTOCYBaHHSM CyYaCHHX YHPaBIIHCHKHX NPHUHIIMIIIB,
I1JIX0/11B, METO/IIB, TPUHOMIB.

P11. BuxopucTroByBaTH METOAM MAapKETHHIOBOTO CTPATETIYHOTO
aHaJli3y Ta IHTEpHIpeTyBaTU HOro pe3yiabTaTH 3 METOI0 BJIOCKOHA-
JICHHSI MAPKETUHTOBOI JAisITEHOCTI PUHKOBOTO CY0’ €KTA.

P12. 3niiicHioBaTH MiarHOCTYBAaHHS Ta CTpATETidyHE W OlepaTUBHE
YIpaBIIiHHSA MapKETHHIOM 33711 pO3pOoOKH Ta peanizallii MapKeTH-
HIOBUX CTpaTerii, MPOEKTIB 1 mporpam.

P13. KepyBaTi MapKeTHHTOBOIO MisTIBHICTIO PUHKOBOTO CyO0’€KTa,
a TaKkoX HOro MiApO3/imiB, TPYN 1 MEpex, BU3HAUYATH KpUTEpii Ta
TTOKa3HUKH 11 OI[IHIOBAHHS.

P14. ®opmyBaTH MapKeTHHTOBY CHCTEMY B3aeMOJii, OyayBatu
JOBFOCTPOKOBI B3a€EMOBHTIHI BiIHOCHHHU 3 IHIIMMH CyO’€KTaMu
PUHKY.

P15. 36upaTti HEoOXiHI AaHi 3 pI3HUX JUKEpell, OOpoOIsATH 1 aHaTi-
3yBaTH iX pe3yJIbTaTH 13 3aCTOCYBAaHHSIM Cy4aCHHUX METO[IIB Ta CIie-
111aJ1130BaHOTO MMPOTPAMHOTO 3a0€3MECUCHHSI.

8 — PecypcHe 3a0e3neueHHs peaJtizaiii nporpamMu

Kanpose 3a6e3neyenns

Kanpogse 3abe3neueHHs! OCBITHBOT POTpaMH BiIIOBIa€ TTOCTAHOBI
Kab6inery MinictpiB Ykpainu Bin 30.12.2015 p. Ne 1187 «IIpo 3a-
TBepAkeHHs JIiIeH31HHUX YMOB IIPOBAP)KEHHS OCBITHBOT A1SUIBHOC-
Ti 3aKJIaJIiB OCBITH» (31 3MiHaMH, BHECEHUMH 3TiaHO 3 [TocTaHOBOIO
KM Ne 365 Bin 24.03.2021. lonatok 15-16).

Peanmizanis mnporpamu 3abe3nedyeTbcs HayKOBO-TENAroriYHUMHU
MpaliBHUKaMH 3 HAYKOBUMH CTYTICHSIMH Ta BYSHUMH 3BaHHSIMHU, SIKi
BIAIIOBIZAIOTH HE MeHIIE, HIXK 4 BuMoram I1. 38 JIiIeH3iHHUX BUMOT
Ta MalOTh HEOOXITHUU CTaX HAYKOBOI Ta MeaaroriyHoi poOOTH, a
TaKO’K BUCOKOKBAJI(pIKOBAHUMH CIelialdicTaMy, SKi MalOTh BiJIIO-
BIIHY TMpo@eciiiHy KOMIIETEHTHICTh a00 JOCB1 MPaKTHYHOI,
YIPaBIiHCBKO1, JOCHITHUIIBKOI poOoTH y chepi MapKeTHHTY. 3 Me-
TOIO MIJIBUILEHHS (PaxoBOr0O piBHS BCl HAYKOBO-TIEAAroTivHi Mparii-
BHUKHU OJIMH pa3 Ha I’ATh POKIB MPOXOAATh CTAXyBaHHSI, y T.4. 3a-
KODJIOHHI.

MarepiajbHO-TexXHIYHe
3a0e3neyeHHs

MartepianbHO-TeXHiuHE 3a0e3MeueHHs] OCBITHROI MpOrpaMu Biamo-
Bimae moctanoBi Kabinery MinictpiBYkpainu Big 30.12.2015 p. Ne
1187 «IIpo 3aTBepmxenHs JIieH31MHUX YMOB POBaKEHHS OCBIT-
HBOI JTISITBHOCTI 3aKJIa/1iB OCBITH» (31 3MiHAMU, BHECEHUMHU 3T1THO 3
IToctanoBoro KM Ne 365 Binx 24.03.2021 donmarok 17) Ta 103BOJIsIE
3a0e3MeyuTH YCIHIIIHY MIATOTOBKY 3/100yBauiB Jpyroro (maricrep-
cekoro) piBHs 3a OIIIl Mapkerunr. Bignosinae nocranosi Kabine-
Ty MinictpiB Ykpainu Big 30.12.2015 p. Ne 1187 «IIpo 3arBep-
mokeHHs JIieH31MHUX YMOB TNPOBA/PKEHHS OCBITHBOT MisTBHOCTI
3aKIadiB OCBITH» (31 3MiHaAMH, BHeCEHMMH 3TimHO 3 [locTaHOBOIO
KM Ne 365 Bix 24.03.2021 donatok 17)

B ocBiTHROMY MpOIIECI BHKOPUCTOBYIOTHCS HaBYAIbHI TPUMIIIICHHS
JUIL TIPOBEJCHHS JIEKUIHHUX Ta MPAaKTUYHUX 3aHATh, ayIUTODIi,
OCHaIIEeH] CyYaCHHM MYJIbTUMEIIHHAM o0IagHaHHAM,




KOMII IOTEpHI KJIacH 13 HEOOX1JHUM MPOTPaMHUM 3a0€3MCUCHHSM.
[Ipn onnaiilH HaBYaHHI BUKOPUCTOBYETHCS KOpPIOpAaTHUBHA Mepexa
Microsoft Teams, ie B pexuMi peaibHOroO 4acy MpOXOJsTh BCi 3a-
HATTS 3 TIPE3CHTAIII€I0 HABYAJILHUX MaTepialliB Ta 3aIy4eHHSAM Pi3-
HUX METOJIiB poOOTH

bibmioTeka akyMyIr0e HAyKOBY Ta HaBYAJIBHY JITEpaTypy W mepio-
JUYHI CIeliabHl BUAAHHS, HEOOXIAHI IS caMOCTiiHOI poboTH
CTYJIeHTIB. 3100yBadi TaKOXK MarOTh HECOOMEXEHUHN BIAKPUTHH J0C-
Tyn A0 [HTepHeT-Mepexi.

HasBHa comianpHO-1T0OyTOBa 1H(PpPACTPYKTypa BiAMOBIAA€E JIIICH-
31MHAM BHMOTaM Ta BKJIIOYA€ TYPTOXXKHUTKH, ialbHIO, aKTOBUH 3al,
CHOPTKOMIUIEKC, CTA10H, MyHKT MEIUYHOI JOTIOMOTH, IICUXOJIOTi-
YHYy CIIyKOY, 1110 3a0e3rnedye CIpUATINBI YMOBH HaBYaHHS 3700Y-
BayiB.

Inpopmaniiine Ta Ha-
BYAJIBHO-METOAMYHE
3a0e3ne4YeHHs

KoskHa auciumiina HaBYaIbHOTO TUIaHy 3100yBadiB BUIIOT OCBITH
naHoi ocBiTHROI porpamu Ha 100% 3abe3neueHa KOMILUIEKCOM
HABYaJIbHO-METOINYHOTO 320€3MeYCHHS JUCIUILIIH HABYAILHOTO
IUTaHYy Ta HABYAJILHUMH MaTepianaMu (IiIpyYHUKaMu, HaBYaJIbHU-
MM MOCIOHUKAMHU, KOHCIIEKTaMU JIEKI[iH, METOUYHUMH BKa3iBKa-
MU, TOBIIHUKAMH, CTAHAPTaMH 3T1HO 3 TIEPEIIiIKOM PEKOMEH/I0-
BaHO1 JriTeparypu abo iX eIeKTPOHHUMH BapiaHTaMU 3 JOTPUMAaH-
HSIM BUMOT 3aKOHOJIAaBCTBA MPO 1HTEJIEKTyalIbHY BIACHICTh). Jliist
JEeSIKNX HaBYAIBHUX TUCHUIUTIH PO3POOJICHO MaTepiaiu JIUIIe B
€JICKTPOHHIHN opMi.

HasiBHicTh odiriiiHOro BeO-caiiTy Kadeapu MapKeTUHTY, Ha TKOMY
po3MillleHa OCHOBHA iH(oOpMaIlii Mpo OCBITHI TNPOrpaMH, -
https://web.kpi.kharkov.ua/marketing/

3n00yBayaM BHIOT OCBITH 3a0e3MeUeHH BUIbHUNA JOCTYII 10 Ha-
BYAJIbHO-METOAMYHUX MaTepialliB Ta €IEKTPOHHUX 1H(HOpMaLIHHUX
pecypcis OIIII.

Biamosimae TEXHOJIOTIYHMM BHMOIraM II[0JI0 HaBYaJILHO-
METOJIMYHOTO Ta iH(opMaIliiHOro 3a0e3neYeHHs] OCBITHROT
TISTIBHOCTI y cepl BHUILOT OCBITH 3T1AHO 3 IFOUYUM 3aKOHO-
naBctBoM Ykpainu (IloctanoBa kabiHeTy MiHICTPIB YKpai-
Hu «IIpo 3aTBepmxenHs JlileH31MHUX yMOB MPOBAIKEHHS
OCBITHBOT JISTTBHOCTI 3aKiaiiB ocBiTH» Bix 30 rpyans 2015
p., Ne 1187 (31 3miHamMu, BHeCEHHMHU 3TiaHO 3 [locTaHOBOIO
KM Ne 365 Big 24.03.2021, Honartok 18).

9 — AkageMiuHa MOOLILHICTE

HauionanbHa kpeauTHa
MOOUIBHICTH

Ha ocHoBi aBoctopoHHIX jgoroBopiB MK HarmioHalibHMM TeXHIY-
HUM YHIBEPCUTETOM «XapKIBCHKUI MOJITEXHIYHUH IHCTUTYT» Ta
BUIIMMHY HaBYAIBHUMHU 3aKyIaaMu YKpaiHu

MixxHapoaHa KpeaMTHA
MOOIILHICTEL

AxanemiyHa MOOIJIBHICTh HA OCHOBI JBOCTOPOHHIX JIOTOBOPIB MiX
HarmioHanbHUM TEXHIYHUM YHIBEPCUTETOM «XapKiBCbKHIl MOMITEX-
HIYHUN THCTUTYT» Ta MIIIKOJIBIBKUM YHIBEpcUTETOM (YTOpIIUHA),
VuiBepcurer [lpuknagnux Hayk Iitray/I'epmin, Caxconist
(Himeuuwnna), Kasaxceko-Himenpkuii  YHiBepcuteT, AsMaTH
(Kazaxcran), Bimocronpkuii TexHiYHMN yHiBepcUTeT, bimocTok
([osp1ra)

HaBuanus inozeMHHuX
3100yBaviB BUIIIOI OCBi-
™

Hapuanns 3100yBaviB 3T1IHO BUMOT YHHHOT'O 3aKOHO/IaBCTBA 3a
YMOB BU3HAUYCHHA Honepengoro piBH}I




2. MEPEJIK OCBITHIX KOMIIOHEHTIB OCBITHbOI ITIPOTPAMHA
TA IX JJOTTYHA MOCJALIOBHICTH

Koo Komnonenmu oceimnvoi npoepamu Kinvxicmo | @opma niocym-
(Oucyunninu, npoexmu / pobomu, npakmuka, Keaii- | Kpeoumis | Ko8020 KOHMpPo-
Qixayitina poboma) IO

0006’a3K06i komnonenmu OIIT

3azanvna niocomoska

3111 OCHOBH HayKOBUX JIOCIIPKEHb 5,0 3aiik
3112 3acobu aHami3y naHUX 5,0 3aiik
Cneyianvha (¢haxosa) niocomosxa

CII1 CrpareriyHuii MapKeTHHT 5,0 Icnur
CII2 MapKeTHHT BiIHOCUH 5,0 Icour
CII3 bpen-MeHepKMEHT 5,0 Icniut
CI14 YrpaBiiHHs iIHHOBAI[iIHHUM PO3BUTKOM 5,0 Icour
CII5 [IpoeKTHUI MEHEUKMEHT Y MAPKETHHTY 5,0 Icnut
CII6 Communications and negotiations 4,0 Icriut
CI17 VYrpaBiiHHS pe3ylbTaTUBHICTIO MapKETHHTOBOL 50 Icnut

JUSIIBHOCTI

Ilpaxmuuna nideomoska
ITT1 | Iepeymmniomsa npakTHKa | 120 | 3anik
Amecmauin
Artecrarnis 10,0 3axucT KBaJi-

¢ikamiitHoi (Bu-
yCKHO1) po6o-
TH

3azanvnuit 06caz 0008°A3K06UX KOMHOHEHM 66,0

Buéipkoei komnonenmu OITIl

Oceimni KOMnOHeHmMU 8iNbHO20 8UOOPY NPOPecilinol ni020MOBKU 32i0HO nepPeiKy

OKII ‘ Jucuuniing ‘ 16,0 | 3amik

Oceimni Komnonenmu eubdopy i3 3a2a1bHOYHIGEPCUMEMCHKO20 KAMAN02y 3a42a1bHOT
nio2omoeKu 32i0Ho nepeixy

OKB | Muecummnuinm 8,0 3aitik

3AI'AJIBHA KUIBKICTh 34 TEPMIH IIIJ/IIr OTOBKH 90.0




3. PO3MOJILT 3MICTY OCBITHBOI TPOT'PAMM
3ATPYIIAMU KOMIIOHEHTIB TA HUKJIAMMU ITIAI'OTOBKH

OOcsr HaBYaTbHOT'O HABAaHTAXXEHHS 3100yBaya BUIIOi OCBITH
(xpenutiB / %)
. O00B’I3K0BI BubipkoBi komnoneHTH | Bchoro 3a Bech TepMiH
Ne Luka maroro- . N
KOMITOHEHTH OCBITHBO-TIPO(ECiitHOT HaBYaHHS
/T BKH .
OCBITHBO- porpaMu
npodeciinoi | mpodeciiiHoi | 3aranbHOI
IIpOrpamMu IIJICOTOBKU | ITOTOBKHU

1 2 3 4 5
1| Wumer sarazs- 10/11 -1- 10/11

HOI MiITOTOBKHU
2 [y npode-

ciinol 46751 16/18 819 70/78

Ta MPaKTHIHOT

M ATOTOBKH
3 Arecraiig 10/11 -/- -/- 10/11

Bcrworo 3a Bech TepMiH 66 /73 on | 97 90/ 100
HaBYAHHS
4.
5

6. ®OPMA ATECTAIII 3JO0BYBAYIB BUIIIOI OCBITH

ATecrallis BUIYCKHUKIB OCBITHBOI mporpamu creriaibHocti 075 «Mapke-
THUHT» TPOBOJUTHCA y (hopmi myOmidHOrO 3aXucTy KBamidikaiiiHoi poboTu Ta 3a-
BEPILYETHCS BUAAUECIO IOKYMEHTY BCTAHOBJIEHOTO 3pa3Ky MPO MPUCYIKEHHS HoMy
CTYIICHSI MaricTpa i3 NpUCBOEHHAM KBamidikaiii: «Marictp MapKeTHHIY».

BukonyeTtbes nepeBipka kBanigikaiiiiHoi poOOTH Ha akaJAeMIYHHI Tuiariar 3
BUKOPHUCTAHHSAM MPOTPAMHO-TEXHIYHUX 3ac001B. ONpUIIOIHEHHS KBaTi(iKaIliiHOI
pobotu B penosutapii HTY «XIII». IlyOniunuii 3axuct kBamigikauiiHoi podoTu
MIPOXOJIUTH HA BIAKPUTOMY 3aCiJIaHHI aTeCTalIiHOI KOMICIi.
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higher education in the specialty 075 Marketing
fields of knowledge 07 Management and administration
Master of Marketing qualification

Globalization of markets, virtualization of the world economy, increased competition
between domestic and foreipm manufacturers, growth in customer demands and their needs
challenge enterprises to survive in the market environment. The struggle to strengthen market
positions and expand the boundaries of activity requires professional knowledge of market laws
and directions of strategic development, which actualizes the need to provide enterprises with
qualified personnel with competencies and practical skills in the use of marketing principles of
economic activity.

Graduates of the department of marketing of the National Technical University "Kharkiv
Polytechnic Institute” work in leading domestic and foreign companies of various industries,
which confirms the high personnel and scientific and methodological potential of the graduate
department of marketing and the ability to provide high-quality training of marketing specialists.
In the process of master's training, the realization of general and professional competencies is
foreseen.

The curriculum of the educational and professional program corresponds to its goals and
objectives. The sequence of study of disciplines, the list and scope of notmative and selective
disciplines, the schedule of the educational process comresponds to the logical and structural
scheme of the training of higher education applicants in the specialty "Marketing".

The results determined by the educational and professional program fully meet the
requirements and requests of potential employers,

The educational and professional program “Marketing” for training students of higher
education in the specialty 075 "Marketing" of the field of knowledge (7 "Management and
administration” is relevant, fully corresponds to the key principles, traditions and requirements of
higher education, developed in accordance with industry standards of higher education, provides
modemn and high-quality professional training of marketing masters, fully meets the requirements
of potential employers (stakeholders) for graduates of the specialty and can be recommended for
practical use.
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3514 Miskok-Frveem

Prof. Dr. Ma || Veresné
Dean, Full Pro - omics
holder of the candidate in economics, doctorgre (Ph.D.)




PELIEH3I
Ha OCBITHBLO-Npodeciiiny nporpamy 3100yBaYiB BHILOT OCBITH
ApYTOro (Maricrepeskoro) pisus
3a cneuianbictio 075 «Mapketunr

[Monana wa peuenzysanus ocBiTHbO-npodeciitna nporpaMa «Mapketunry
NiAroTOBKH (axisuis Apyroro (Maricrepeskoro) pisus Bumoi ocsity peanisyerses B
HauioHansHOMY TeXHIYHOMY yHiBepcuTeTi « XapKiBCoKkuil nonitexHiqmui IHCTHTYTY.
OINIT pospoGnena HayKkoBO-nearoriYHuMu npauiBHukamMu  Kadeapu MapKeTHHTY
HTY «XIl» i cnpsmoBana Ha nazanus 3100yBaYam BuOT OcBiTH Keanidikauii
MAaricTp MapKeTHHTYy.

AHami3  CIpyKTYypHO Jsoriuwoi  cxemn  OFIf «MapkeTHHr»  apyroro
(MaricTepcbkoro) piBHs BMIOI OCBiTH CBIIMHTL NPO BAAJE MOCAHAHHA OCBITHIX
KOMNOHEHT, wo 3abe3neuyloTs JOCATHEHHS MOCTABNEHOT MeTH. Ilepenik
OBOB'SIKOBHX OCBITHIX KOMIOHEHTIB Ta MOCJIIOBHICTD X BUBYEHHS CHIPAMOBYIOTHCA
Ha GOPMYBaHHS y 3100yBaviB BHIIOI OCBITH HATEKHONO PIBHA 3arajgbHUX Ta
GaxoBux KommnereHTHOCTEH i AOCATHEHHS MPOrpaMHUX pe3yJbTaTiB HaBYaHHA,
BH3Ha4eHHX CTanaapToM BHIIOT OCBITH 3a cneliaibHicTIO.

Bapto Biassaunti nanosuenns OCBITHBO-NPOQECiiiHOT MporpaMy Cy4acHUMHM
AMCUMILUIIHAMM i 3ailydeHHs 0 BHKIAAaHHS (haxiBuiB BHCOKOTO piBHS — JOKTOPIB Ta
Kauauaaris Hayk. llikasumm Ta KOPHCHHMH € AMCUMIUIIHM, WI0 BKIIOYEHI 10
MPOTPaMH, CJIJL 3ayBaXKHTH, WO cepell OGOB'AIKOBUX KOMIOHEHT € Taka, wWo
BHKIanaeTbes anriicsko «Communications and negotiations», Takox BaIMBHM
GakToM € MOXIMBiCTH HaByaHHs 3a gamolo OIN sk YKPAIHCbKOIO, TaK |
aHraiicekor0 MoBamu. Bei Buknanaui, 3aMy4eHi JI0 MpoUecY BHKIAAHHS MAloTs
cepTHiKaTH, 1O MIATBEP/UKYIOTh PiBeHb 1X BOMOAIHHA AHIMIHCHKOIO MOBOIO Ha
piBHI He HUK4e B2.

[lpeacrasnena wa peuensysanna  OIN[] «MapkeTHHI» € noriyHol |
BUBAKCHOIO,  BUAMOBIAHO  ICHYIOMHM  HOPMATHBHHM  BHMOram Ta 3anMTam
cycniiabersa, 3abesnedye BUCOKMI piBeHb MiAroToBKH 3100yBayiB BHIO! OCBITH 32
Apyram (MaricTepchbkuM) piBHEM Ta PeKOMEHI0BaHa 110 BIPOBA/DKEHHS B OCBITHIH
npouec HTY «XITI».

Peuenszenr:

3aBiyBavka kadeapn ekoHoMiKy e
Kpemenyyuskoro Hauionansnoro yHiBe ‘ "
iMeni Muxaiina Octporpaacekoro, ;

ALe.H., pod. 2o 0 djﬁ bra MACJIAK




PELLEH3I
Ha OCBITHBO-NIpodeciiiny mporpamy «MapKeTHHI»

JULsL ApYTOTO PIBHSI BUILOI OCBITH Ha 3106yTTS OCBITHBOTO CTYIEHIO «MaricTpy
3a crienianbHicTIo 075 «MapkeTunry ranysi 3HaHb 07 «YpaBiIiHHA Ta
aJMIHICTPYBaHHs», po3pobiena kadeaporo MapkeTHHry HamjoHansHoro
TeXHIYHOTO yHiBepcHTeTy «XapKiBChKHil MOTITeXHIYHMIA iHCTUTYT»

Perensosana  ocBitHpo-npodpecitina mporpama TiArOTOBKM - (axiBLiB
APYTOTo PiBHs BUILOI OCBITH 3a crierianbHicTio 075 «MapKeTHHI» CIpsSMOBaHa Ha
npodeciiiny miaroToBKy maricTpis 3 MapkeTHHry. IIporpama ckiajeHa HayKOBO Ta
JNOriYHO,  MiCTHTH  HeoOXimuuii  piBeHp  iHbopmamii IS  IATOTOBKH
BUCOKOKBaNi(pikoBaHuX (axiBLiB 3 MapKeTUHTY, 3JaTHHX BUPILIyBaTH CKIAIHI
3aBJIaHHs B NpodeciiiHiii AisIbHOCTI.

Mertoro OCBITHBO-ITpOdeCiiHHOT IIpOrpamu € HiArOTOBKA
BUCOKOKBaIIi(PiKoBaHHX Mpodecionanis, nornuénenns npodeciitHol miAroToBKU 3
YIPABIiHHSA CTPATEriYHOI MAapKETHHIOBOK isIBHICTIO, 3HiMCHEHHS HAyKOBHX
JOCTIUKEHb y cdepi MapKeTHMHroBOi MisIBHOCTI, MIATOTOBKA 10 34iHCHEHHS
YTIPaBIHCBKUX (yHKNiA. O6’€KTOM BHMBYEHHS € MapKeTHHIOBa ASIBHICTH fK
dopma B3aemonii CyG’eKTiB PHHKOBMX BIZHOCHH JUIsi 3aJOBOJIEHHS iXHIX
eKOHOMIYHHMX Ta COIaJIbHUX iHTepeciB.

['on0BHa 1IN OCBITHROT POrpamu, IO peleH3yeThCs, MOJATAE Y MiATOTOBL
MaricTpiB MapKeTHHTY, SIKi BOJOMIIOTh Cy4aCHHM €KOHOMIYHHM MUCIECHHSM Ta
BIATIOBIIHAMY KOMTIETEHTHOCTSIMH, HEOOXIHUMH ISl IPOBAKEHHs e)eKTUBHOT
MapKeTHHroBoi JisuibHOCTI. OcCBiTHBO-IpOdbeciiiHa mporpama 6asyeTbess Ha
3araJlbHOBIIOMHMX HAyKOBUX pe3yNbTaTaX i3 ypaxyBaHHAM Cy4acHOTO CTaHy
CKOHOMIKH Ta PHHKOBHX Bi/IHOCHH, OPi€HTOBaHa Ha aKTyalbHYy CIIELiaTBHICTS, y
pamMKax SKOI MOMIHBA MOJaiblla HaykoBa Ta mpodeciiina kap’epa y coepi
KOMyHiKali#, 30yTy, CTpaTeriyHoro, Mi>HapOAHOTO UM MU(PPOBOTrO MapKeTHHTY.

Orxe, oCBiTHBO-NpOeciiiHa Iporpama 3 ympapiiHHS Ta aJIMIHICTpyBaHHS
3a creuiansHicTio 075 «MapkeTHHI» 3a CBOEIO CTPYKTYPOIO Ta 3MiCTOBUM
HAaIlOBHEHHSIM BIANOBIZA€ BCTAHOBJIEHWM BHMOIaM OCBITHBOI'O CTaHAApTy 3a
ApyruM  (MaricTepcbkuM) piBHeM, NpodecifiHOro craHmapTy BHIIOI OCBiTH
Ykpainn MiHicTepcTBa oCBiTH 1 Hayku Ykpainu. Ilizroroska ¢axiBuiB 3
MapKeTHHTy 3a LI€I0 IPOTPaMoI0  JOTIOMOXKE OBOJIOAITH  BiAMOBIIHUMH
KOMIIETEHTHOCTSMH, HEOOXiAHUMH 7151 €DEKTHBHOTO YIIPaBIIiHHS MapKETUHTOBOO
IUSUTBHICTIO.

Peuensenrka:
IIpodecopka xadheapu
€KOHOMIKH MNIANPUEMCTBA Ta iHBECTHULIII
HarnionansHOro yHiBepCHTe RT3,
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IHEPEAMOBA

Corresponds to the Standard of higher education for the second (master's)
level of the field of knowledge 07 "Management and administration”, specialty 075
"Marketing”, approved and put into effect by the order of the Ministry of
Education and Science of Ukraine dated 07.10.2019 No. 960)

Developed by the working group of the OPP "Marketing" of the Educational
and Scientific Institute of Economics, Management and International Business
(EMMB) of the National Technical University "Kharkiv Polytechnic Institute" as
part of:

Guarantor of the educational program
Oleksandra KOSENKO, doctor of economic sciences, professor, professor
of the marketing department of NTU "KhPI".

Members of the OPP working group:

1. Svitlana CHERNOBROVKINA — Candidate of Economic Sciences,
Associate Professor, Associate Professor of the Department of Marketing.

2. Olena KITCHENKO - Candidate of Economic Sciences, Associate
Professor, Associate Professor of the Department of Marketing.

3. Viktoriya VOZNENKO, graduate of the 2nd level of higher
education, specialty "Marketing", city of BEM-M923k



1. PROFILE OF THE EDUCATIONAL AND PROFESSIONAL SPECIALIZED

PROGRAM

BY SPECIALTY 075 "MARKETING"

1 — General information

Higher educational institution and
structural division

National Technical University "Kharkiv Polytechnic
Institute™

Educational and Scientific Institute of Economics,
Management and International Business

Department of Marketing

The degree of higher education and
the title of the qualification in the
original language

Second (master's), master of marketing

The official name of the educational
program

Educational and professional program "Marketing"

Type of diploma and scope of the
educational program

Master's degree, single,
90 ECTS credits, 1 year 4 months

Availability of accreditation

Certificate HJI Ne 2192127, validity until 01.07.2025

Program cycle / level

the second (master's) level of higher education;
National Qualifications Framework of Ukraine — 7th
level;

FQ-EHEA — the second cycle,

EQF — 7th level

Prerequisites

Possession of a bachelor's or specialist/master's degree

Language(s) of instruction

Ukrainian, English

The term of validity of the
educational program

According to the validity period of the accreditation
certificate
Reviewed annually

Internet address of the permanent
placement of the description of the
educational program

https://blogs.kpi.kharkov.ua/v2/quality/dokumenty/

2 — The purpose of the educational program

he purpose of the educational and professional program is to prepare masters of marketing who
have an innovative way of thinking and the competencies necessary for effective management of
marketing activities, and are able to solve managerial and scientific research tasks

3 — Characteristics of the educational program

Subject area (field of
knowledge, specialty)

interests.

Field of knowledge: 07 "Management and administration™

Specialty: 075 "Marketing"

Object of study: marketing activity as a form of interaction of
subjects of market relations to satisfy their economic and social

Learning goals: formation of an innovative way of thinking and

the ability to carry out marketing, managerial, analytical, project
and research activities using modern innovative approaches,
technologies and methods of managing marketing activities at
enterprises and organizations; formation of competencies and
practical skills when solving tasks and problematic issues in the
field of a changing market environment, developing marketing
strategies and introducing innovative technologies into professional
activity.

Theoretical content of the subject area: the essence of marketing




as a modern concept of business management; the specifics of the
activities of market entities in different areas and on different types
of markets; development of marketing strategies and formation of
management decisions in the field of marketing.

Methods, techniques and technologies: general scientific and
special methods, professional methods and technologies:
explanatory and illustrative (informational and receptive) method,;
reproductive method (reproduction method); problem presentation
method; partial search (heuristic) method; research method,;
discussion method; modeling method, necessary to ensure effective
marketing activities.

Tools and equipment: modern universal and specialized
information systems and software products necessary for making
and implementing marketing management decisions.

Orientation of the
educational program

Educational and professional program with applied orientation.
Aimed at forming an innovative marketing worldview, mastering
the ability to solve complex tasks and problems in the field of
marketing in conditions of uncertainty for the innovative,
anticipatory economic growth of economic entities.

The main focus of the
educational program

General education in specialty 075 "Marketing".

The main focus is the training of high-level specialists based on
the acquisition of relevant competencies, the ability to solve
complex analytical, organizational-management, research and
innovation tasks in the field of marketing theory and practice.

Keywords: marketing activity, advertising business, marketing
management, marketing decisions, marketing strategy, project
management in marketing, performance management, branding,
communications and negotiations.

Features of the program

The program is multidisciplinary and provides practical training
for the formation of skills in the field of formation and management
of marketing activities at modern enterprises and organizations. It is
characterized by an in-depth study of marketing strategic
management and marketing management with an emphasis on
socially and environmentally responsible consumption.

The educational program includes the opportunity for the
applicant to choose an individual educational trajectory that will
allow deepening the level of professional competences and fully or
partially achieving unique social and professional learning
outcomes. The individualization of the educational trajectory is also
facilitated by the personal choice of the supervisor and the topic of
scientific research within the limits of the master's qualification
work, the enterprise on the basis of which the research results are
tested.

The structure of the educational program provides for a list of
elective disciplines of in-depth professional training, which
contribute to the assimilation of theoretical foundations and the
formation of practical skills of applicants in various areas of
marketing activity: advertising business, marketing management, as
well as a separate (mandatory) list of those that will increase the
number of Soft Skills and is taught immediately before the pre-
diploma practice.

Provides the opportunity to participate in youth academic
mobility projects to EU countries under the ERASMUS+ program




to deepen Soft Skills in an international environment

Training includes the opportunity to work individually and in
teams through the methods of business games, solving cases,
developing and defending independent projects, essays, compiling a
list of ideas, etc.

It is focused on in-depth special and practical training of
marketers, taking into account the modern requirements of the labor
market, who are proactive and able to quickly adapt to the modern
business environment and the scientific and research sphere. The
experience of training specialists in leading European universities
within the framework of the ERASMUS+ program is widely used.

4 — Graduates’ suitability
for employment and further education

Suitability for
employment

Professional opportunities of graduates (according to the Classifier
of professions JIK 003:2010)
(https://zakon.rada.gov.ua/rada/show/va327609-10#Text).

1233 Director of Marketing;

1234 Head of department (advertising, public relations);

1237.1 Chief specialists;

1475 Marketing manager;

1475.4 Manager (manager) of sales Manager (manager) of public
relations;

1476.1 Advertising managers;

2419.2 Expert, advertiser, consultant, specialist in methods of
expanding the sales market (marketer).

Further education

It is possible to continue education at the third (educational and
scientific) level of higher education, as well as to improve
qualifications and obtain additional postgraduate education.

5 — Teaching and assessment

Teaching and learning

Student-centered education, which is conducted in the form of
lectures, seminars, practical classes, consultations, independent
study, completion of coursework based on the study of textbooks,
manuals, periodical scientific publications, use of the Internet

Assessment

Current and final control of knowledge (surveys, control and
individual tasks, testing, etc.), assessments and exams (oral and
written), presentations, qualification work, defense of the practice
report, public defense of the qualification work.

According to this OPP, there is a rating evaluation system, which is
based on post-operational control and the accumulation of rating
points for the versatile educational and cognitive activities of the
higher education applicant. It displays all grades for the
components of the educational process, taking into account their
weighting indicators (specified in the syllabi), which belongs to the
given control period: module, semester, course.

6 — Program competencies

Integral competence

The ability to solve complex tasks and problems in the field of
marketing in professional activity or in the learning process, which
involves conducting research and/or implementing innovations and
Is characterized by the uncertainty of conditions and requirements.

General competences

GC1. Ability to make informed decisions.

GC2. Ability to generate new ideas (creativity).

GC3. The ability to evaluate and ensure the quality of the work
performed.



https://zakon.rada.gov.ua/rada/show/va327609-10#Text

GC4. Ability to adapt and act in a new situation.

GC5. Interpersonal skills.

GC6. Ability to search, process and analyze information from
various sources.

GC7. Ability to show initiative and entrepreneurship.

GC8. Ability to develop and manage projects.

Professional
competencies of the
specialty (defined by the
standard of higher
education of the
specialty)

SC1. The ability to logically and consistently reproduce and apply
knowledge of the latest theories, methods and practical techniques
of marketing.

SC2. The ability to correctly interpret the results of the latest
theoretical research in the field of marketing and the practice of
their application.

SC3. Ability to conduct independent research and interpret their
results in the field of marketing.

SC4. The ability to apply a creative approach to work in the field.
SC5. Ability to diagnose the marketing activity of a market entity,
perform marketing analysis and forecasting.

SC6. The ability to choose and apply effective means of managing
the marketing activities of a market entity at the level of an
organization, division, group, network.

SC7. The ability to develop and analyze the marketing strategy of a
market entity and ways of its implementation, taking into account
cross-functional relationships.

SC8. The ability to form a market entity's marketing system and
evaluate the effectiveness and efficiency of its functioning.

SC9. The ability to carry out theoretical and applied research in the
field of marketing at an appropriate level.

7 — Program learning outcomes

Program results of study
in the specialty (defined
by the standard of
higher education of the
specialty)

R1. To know and be able to apply modern principles, theories,
methods and practical techniques of marketing in practical
activities.

R2. Be able to adapt and apply new achievements in the theory and
practice of marketing to achieve specific goals and solve the
problems of a market entity.

R3. Plan and carry out own research in the field of marketing,
analyze its results and substantiate the adoption of effective
marketing decisions in conditions of uncertainty.

R4. To be able to develop the strategy and tactics of marketing
activity taking into account the cross-functional nature of its
implementation.

R5. Present and discuss the results of scientific and applied
research, marketing projects in national and foreign languages.

R6. To be able to increase the effectiveness of the marketing
activity of the market entity at different levels of management, to
develop and manage projects in the field of marketing.

R7. To be able to form and improve the marketing system of a
market entity.

R8. Use methods of interpersonal communication in the course of
solving collective problems, conducting negotiations, scientific
discussions in the field of marketing.

R9. Understand the essence and features of using marketing tools in
the process of making marketing decisions.

R10. Justify marketing decisions at the level of a market entity




using modern management principles, approaches, methods,
techniques.

R11. Use the methods of marketing strategic analysis and interpret
its results in order to improve the marketing activity of the market
entity.

R12. Carry out diagnostics and strategic and operational
management of marketing for the development and implementation
of marketing strategies, projects and programs.

R13. Manage the marketing activities of the market entity, as well
as its divisions, groups and networks, determine the criteria and
indicators of its evaluation.

R14. Form a marketing system of interaction, build long-term
mutually beneficial relations with other market subjects.

R15. Collect the necessary data from various sources, process and
analyze their results using modern methods and specialized
software.

8 — Resource support for program implementation

Staff support

The staffing of the educational program complies with the
Resolution of the Cabinet of Ministers of Ukraine No. 1187 of
12/30/2015 "On the Approval of Licensing Conditions for
Conducting Educational Activities of Educational Institutions” (as
amended in accordance with Resolution of the Cabinet of Ministers
of Ukraine KM No. 365 of 03/24/2021. Appendix 15-16).

The implementation of the program is ensured by scientific and
pedagogical workers with scientific degrees and scientific titles
who meet at least 4 requirements of Clause 38 of the Licensing
Requirements and have the necessary experience of scientific and
pedagogical work, as well as highly qualified specialists who have
the appropriate professional competence or experience practical,
managerial, research work in the field of marketing. In order to
improve their professional level, all scientific and pedagogical
workers-students undergo an internship once every five years,
including foreign

Material and technical
support

The material and technical support of the educational program
corresponds to the Resolution of the Cabinet of Ministers of
Ukraine dated 30.12.2015 No. 1187 "On approval of the Licensing
conditions for conducting educational activities of educational
institutions” (as amended in accordance with Resolution of the
Cabinet of Ministers of Ukraine No. 365 dated 24.03.2021
Appendix 17) and makes it possible to ensure the successful
training of applicants of the second (master's) level of the OPP
Marketing. Corresponds to the Resolution of the Cabinet of
Ministers of Ukraine dated December 30, 2015 No. 1187 "On
Approval of Licensing Conditions for Educational Activities of
Educational Institutions” (as amended in accordance with
Resolution of the Cabinet of Ministers of Ukraine No. 365 dated
March 24, 2021 Appendix 18)

In the educational process, classrooms are used for lectures and
practical classes, classrooms equipped with modern multimedia
equipment, computer classes with the necessary software.

Online training uses the Microsoft Teams corporate network, where
all classes are held in real time with the presentation of educational
materials and the involvement of various work methods




The library accumulates scientific and educational literature and
periodical special editions necessary for independent work of
students. Collectors also have unlimited open access to the Internet.
The available social and household infrastructure meets the
licensing requirements and includes dormitories, a dining hall, an
assembly hall, a sports complex, a stadium, a medical aid point, and
a psychological service, which provides favorable conditions for the
study of students.

Informational and
educational and
methodological support

Each discipline of the curriculum for students of higher education
of this educational program is 100% provided with a complex of
educational and methodological support for the disciplines of the
curriculum and educational materials (textbooks, teaching aids,
lecture notes, methodical instructions, reference books, standards
according to the list of recommendations - given literature or their
electronic versions in compliance with the requirements of the
legislation on intellectual property). For some academic disciplines,
materials have been developed only in electronic form.

The presence of the official website of the department of marketing,
which contains basic information about educational programs -
https://web.kpi.kharkov.ua/marketing/

Students of higher education are provided with free access to
teaching-methodical materials and electronic information resources
of the Educational and VVocational Program.

9 — Academic mobility

National credit mobility

On the basis of bilateral agreements between the National Technical
University "Kharkiv Polytechnic Institute” and higher educational
institutions of Ukraine

International credit
mobility

Academic mobility on the basis of bilateral agreements between the
National Technical University "Kharkiv Polytechnic Institute™ and
the University of Miskolc (Hungary), University of Applied
Sciences Zittau/Herlitz, Saxony (Germany), Kazakh-German
University, Almaty (Kazakhstan), Bialystok Technical University
University, Bialystok (Poland)

Education of foreign
students of higher
education

Training of applicants in accordance with the requirements of
current legislation under the conditions of determining the previous
level




1. LIST OF EDUCATIONAL COMPONENTS OF THE EDUCATIONAL PROGRAM
AND THEIR LOGICAL SEQUENCE

Code Components of the educational program Number of | Final control
(disciplines, projects / works, practice, qualification credits form
work)

Mandatory components of the Educational and Vocational Program

General training

GT1 Basics of the scientific research 5,0 Credit
GT 2 Data analysis tools 5,0 Credit
Special (professional) training
ST1 Strategic marketing 5,0 Exam
ST2 Strategic marketing 5,0 Exam
ST3 Brand management 5,0 Exam
ST4 Management of innovative development 5,0 Exam
ST5 Project management in marketing 5,0 Exam
ST6 Communication and negotiations 4,0 Exam
ST7 Marketing effectiveness management 5,0 Exam
Practical training
PT 1 | Pre-diploma Practice | 120 | Credit
Attestation
Attestation 10,0 Defense of
qualification
(graduation)
work
The total volume of mandatory components 66,0

Selective components of the Educational and Vocational Program

Educational components of free choice of professional training according to the list

ECP | Disciplines | 160 | Credit

Educational components of the selection from the general university catalog of general
training according to the list

ECG | Disciplines 8,0 Credit

TOTAL QUANTITY FOR THE PREPARATION PERIOD 90.0




1. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND TRAINING CYCLES

The volume of the educational load of the student of higher

education (credits / %)

Mandatory Elective components of Total for the entire
No | Trainina cvecle components of the educational and period of study
gcy the educational professional program
and professional | general
professional training training
program
1 2 3 4 5
1 | Cycle of
general training 10711 /- 10711
2 | Cycle of
g;‘;fzsrzg?fgl 46 /51 16/18 819 70178
training
3 | Attestation 10/11 -/ - -/ - 10/11
Tgﬁ'g‘(’;g?gtﬁwe 66 /73 24127 90 / 100




2. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

Attestation of graduates of the educational program of the specialty 075
"Marketing" is carried out in the form of a public defense of the qualification work
and ends with the issuance of a document of the established model awarding him
with a master's degree with the qualification: "Master of Marketing".

The qualification work is checked for academic plagiarism using software
and technical means. Publication of qualification work in the repository of NTU
"KhPI". The public defense of the qualification work takes place at an open
meeting of the certification commission.






3. STRUCTURAL AND LOGICAL SCHEME OF THE
EDUCATIONAL PROGRAM

Mandatory components are
general training

Mandatory components are
special traming

Educationalcomponents of free
choice of professionaltraming

Educationalcomponents of the selection from the
general university catalogof general tramning
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4 CORRESPONDENCE MATRIX OF DETERMINED LEARNING OUTCOMES,
COMPETENCES AND EDUCATIONAL COMPONENTS
OF MANDATORY TRAINING

Integral competence is ensured by certification

Learning Competencies
outcomes ) .
General competences Special (professional) competences
GC 1GC 2GC 3GC 4GC 5GC 6/GC7GC8SC1|SC2 SC3 SC4 |SC5 SC6 SC7 SC8 SC9
R1 ST4 GT1
T1I11 ST5 [IT1 STS5
= ST2S GT1
ST1 GT1 T7
R3 GT1 GT1
GT1 ST7 STS5
R4 ST1 ST1
ST1|ST3 ST4 ST3
3111 3111
R5 ST5 3112 3111
T1I11 1111
R6
ST5 STS5 ST4 ST7
R7
ST3 ST2 ST4 ST2
ST2 ST6
R8 ST6 ST2
ST2S
R9 ST2 T3
GT1 STS5 ST6 I111 ST2
ST6 ST1 ST7 ST1 ST7
R10 II11
GT2 ST1
ST7
R11 T1I11
GT1 ST6 [TIIT1 ST1 ST7
Rz O ST5
ST3 GT2 GT2 ST4
R13 ST7
ST1 ST2 ST2 ST2
R14
GT1 GT1 |GT1 [1111 T1I11
R15 GT2 ST7




The results of the discussion of the educational program

Stakeholders Recommendation | taken into Note
(name and position, account /
place of work) partially taken
into account /
not taken into
account
Smolyar Yu.Yu. Add a discipline or taken into ST 7 "Marketing
(director, TSB topic for a more in- account Performance
"SRB") depth consideration Management™ was
of the processes of added to the list of
evaluation and mandatory
analysis of marketing professional
activity educational
components
Cemenrotia A.O. | Add to the list of taken into The discipline
(kepiBHUK PA mandatory account "Communications
«DigitalStars») disciplines one that and negotiations"
will be taught in will be taught in
English English (ST 6
"Communications
and negotiations")
[leina O.C. to expand the list of taken into Added a separate
(DOIT «Illeina optional disciplines account selective block in
Omnena CepriiBua») | taking into account the 3rd semester
soft skills directly to improve
soft skills
Bosuenko B.O. proposed to add taken into Added to the list
(3moOyBauka 2 "International account
piBasa BO 3a marketing" to
CHEIIATBHICTIO elective subjects,
075, rpyma BEM- | which will be taught
M923) in  English and
thereby take into

account soft skills

Director of the educational
and scientific institute

Guarantor of the educational program

Oleksandr MANOILENKO

Oleksandra KOSENKO




