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PELIEH3IA
Ha OcBITHRO-Npodeciiiny nporpaMy 3100yBayiB BHIIO! OCBITH
ApYToro (MaricTepcbkoro) pisHs
3a crietianshicTio 075 «MapkeTHHD

[Nonana Ha peueHsyBaHHs OCBiTHbO-npodeciiina nporpama «MapkeTHH

niarotoskyu daxisuis apyroro (Marictepcskoro) pisHs BHIIOL OCBITH po3pobiena

HAYKO-NeJaroriYHMMK npauisiukamu  xadeapu mapketunry HauionansHoro

TEXHIYHOTO YHiBepcuTeTY «XapKiBChKHII MOMITEXHIYHHH IHCTHTY Y.

3 ypaxyBaHHAM MOJ0XKEeHb YHHHOIO CTAHAAPTY BHIIOI OCBITH JUIA APYTOro
(Marictepeskoro) pisus cnediansaocti 075 - «MapkeTHHM cHOPMOBAHO Mepeik
006OB’I3KOBHX KOMIOHEHT MNporpamM, 3araibii Ta (axosi KOMINETEHTHOCTI
3100yBay4is BHmIOI ocBiTH. YacTka BHOGIPKOBHX KOMIIOHEHT CKAajae NMpHOAH3HO
30% y saransHux obcArax HapyanbHHX KpeauTis. L[MM JoCAracThCs MOMIIMBICTD
dopmysanns 3100yBaYaMH BHUIOI OCBITH MEPCOHAIBHMX OCBITHIX TPaEKTOPIi.
OcpitHso-npodeciiina nporpama GasyeTscsi Ha NONOKEHHAX 3akoHy YKpaiHu
«ITpo BuMuLy OCBiTY», 30KpeMa THX, #Ki BH3HA4aloTh CYTHICTH OCBITHBO-

npodeciiinoi nporpamu, ocobnuBocTi Apyroro (MaricTepchKoro) piBHA BHIIOT
OCBITH, KOMIETeHTHiCHMIl niaxia mo opradisauii HasyauHs, Ta pospobGrena
sianosiaso ao Cranaapry BHILoi OCBiTH 3a crietianshicTio 075 «MapkeTuHr».

Hap4ansuuii nian ocsiTHo-npodeciiinol nporpamu Bianosigae i wiaM
zapaanHaM. TTocHiIOBHICT BHBYEHHS JMCUMIUIIH, nepeik i o0car HOpMaTHBHHX
Ta BUOIPKOBHX JMCLMIUTIH, rpadik HAaBYaNILHOrO Npouecy  Bianosinae
JIOriYHOCTPYKTYpHiH  cXemi miarotoBku 3a00yBavis  BHWIOI OCBITH 3a
cnemiansHicTio «MapkeTunr». PesyabTaTH, BH3HAYeHI OCBITHBO-TpodecifiHOIO
NporpaMolo, MOBHICTIO  BiNOBIJAIOTE BHMOraM i 3anMTaM MOTEHUIHHHX
poGotonasuis. OceiThbo-npodeciiina nporpama «MapkeTHHN»  MiATOTOBKH
3n06yBavis BUWIOI OcBiTH 3i cnewianbHocti 075 «MapkeTHHr» ranysi sxans 07
«YnpasniHHs Ta aAMiHiCTpyBaHHs», pospobreHa kadeapolo MapKeTHHIY
HauioHansHOro apialiiHOro YHiBEPCHTETY € aKTyalbHOIO, MOBHICTIO BiANOBigae
KIIOMOBHM MpPHHLIMIIAM, TPAJMIIAM i BHMOraM BHILOI wWKOAH, po3pobiena y
BIZMOBIAHOCTI 0 rasy3eBHX CTAHIApPTIB BHILOI OCBITH, 3abesnevyye cyyacHy Ta
AKicHy (axoBy MiZrOTOBKY MaricTpis MapKeTHHIY, MOBHICTIO BiANOBIJa€ BHMOraM
noTenuiliaux poborosaBuiB (cTelKxon1epiB) 10 BHMYCKHHKIB CremianbHOCTI Ta
Moske 6yTH peKOMeH/10BaHa JUIA NPaKTHYHOr0 BHKOPHCTAHHSA

Peuensent:

ITpodecopka kadeapu
MapKeTHHIY Ta peKIaMH
TOProBeJIbHO-EKOHOMIY

1.e.H., npod.




PEIERSIS
L OCHETIRO-UPORPECTTing nporpasy 100y ks BRIIOT 0CBITH
APYTOTO (Manicrepehkono) pimm
s cnetianiictio 075 «Mapketiis
Harionawimsno rexmmmoro ynisepeniery
«XapKIBCHKMI TOTTEX M IHCTHIY T

Oanum 3 ronoBMIX HPIOPHTETIN OCHITHLOT NoiTHKM B Yipaini mac Byt
YIFOJDKEHNA IMICTY Ta CTPyKTYPH BuInoi ocsith 3 nortpebamy puuky npaui.
Peanizauis nianoay, opicHToBanoro na koMneTenHocti 1100ysatis BULIOT OCBITH,
BU3HAYAC  HEOOXIAMICTh  pospolkn  ocsituno-npodeciitnux  nporpaM  3riamo
BCTAHOBICHHX CTAHAAPTOM BHINOT OCHITH 1araibHiX Ta cnetiaibimux (paxosux)
KOMIeTeH .

3MicT OCBITHLOT MporpaMu mac 4itky crpykTypy. OCBITHI KOMIOHEHTH,
BKIOYCHI 110 OCBITHBOI NPOrPaMK, CTAHOKIATL JOTIMHY, B3IAEMONOB'AIaHY
CHCTEMY Ta B CYKYNHOCTI JIAIOTh MOAJIMBICTL JOCAITH 3assieHux (inei Ta
NPOrpaMHKX PelyibTaTiB HABYAHNA,

llporpama  diopmye  (pynnamentansii 3manns Ta Qaxosi HaBHYKH 3
MApKETHHIY, CHPHAC OBONOAIHHIO 3100YBAYaMH CYKYIHICTIO MAPKETHHIOBHX
KOMIETEHIIA, Peanisverscsi B aKTHBHOMY JAOCTIAHHILKOMY CEpeioBHINi, 110
CTHMYJIHOE AHANITHHHO-A0CTIIHHILKY, IHHOBAWIIHY AIRAbHICT Ta anpobaiiio ix
PE3yAbTATIB, 30KPEMa ILIAXOM NIPOXOUKSHHS BUPOOHHHO! NIPAKTHKN B CYHACHHX
NIANPHEMCTBAX, OPraHi3alifxX; HanucaHHs Haykosux pobit, 71e3, crareil;
Npe3eHTaLIT NPOBEACHUX AOCHLUKCHL T4 NPONOZHUIE HA HAYKOBO-TIPAKTHYHNX
KOH(epeHILAX, KPYTIHX CTONax TOIIO.

Buinomy ocsituko-npodeciiina nporpama “Mapketunr” apyroro pisus
BHLLOT OCBiTH 33 cnediansuicTio 075 “Mapkerunr™ ranysi 3nans 07 “Ynpasninns
Ta aaMinicTpysanns” y HauionansHomy texnivnomy ynisepeuteti « Xapkischkui

NOAITEXHIYHMA THCTHTYT» 33 GOPMOIO Ta 3MICTOM BIANOBIAAE ATOMHM BHMOIraM

Peuensenr: (sff  WEIHA

OJIIZrA
EPCIBHA




PELIEH3IA
Ha OCBITHBLO-NpOdeciiiny nporpamy “MapkeTuur”
niAroToBKH 3100YBaUiB APYroro (MaricTepehKoro) pisHs BAIIOT OCBITH
3a cneniansuicTio 075 “MapkeTunr”
y HauiosansHOMy TEXHIMHOMY YHIBEpPCHTETI
«XapKiBCbKHH NONITEXHIYHHH IHCTHTYTY

JlouibHICTs MiArOTOBKM 37100yBayiB ApYroro (MaricTepchkoro) piBHs
BHILOT OCBITH 32 OCBITHBO-NPOdECiitHOK MporpamMo0 «MapKeTHHI BH3HAYACTLCA
aKTYanbHUMH NpobieMaMi MapKeTHHIOBOI AIIBHOCTI MUANPHEMCTB B YMOBax
TypOy/ICHTHOIO PHHKOBOTO CEPEIOBHING, HEHATEKHOIO PIBHA chopmoBaHOCTI
iH(PACTPYKTYPH PHHKY, aKTBi3auil MDKHAPOAHHX IHTErpalliiHUX NPOLECIB T4
MOCHJIEHHA KOHKYPEHLLIT.

Meroio OCBITHBO-TIpOpeCciiiHOl NporpamMH € thopmyBaHHs
BHCOKOKBaNi(ikoBanux npodecionanis MapkeTHury, nornubnenns npodeciiinnx
3HAHL T4 HABHYOK 3 YNPABIIHHA CTPATErIYHOK MAPKETHHIOBOK JIS/ILHICTIO,
NPOBEACHHA HAYKOBMX JOCHKEHb Yy cdepl MapKeTHHIOBOI JSUIBHOCTI,
MIArOTOBKA 710 3/iiiCHeHHA KepiBHUX QyHKUIH y chepi MapKeTHHTY.

OcsiTHbO-nIpodeciitHa  nporpaMa  CnpAMOBaHa Ha NArOTOBKY
npogecionanis, AKi  BOJOAIKOTL CYHACHHM EKOHOMIYHMM  MMCICHHAM T4
BUINOBIIHUMH  KOMIICTEHTHOCTAMH, HEOOXIHUMH JUIA BHpIlICHHS npobiem i
PO3B’A3aHHA CKIAJHMX 3aBJaHb MApKETHHrOBOI JUAJLHOCTI, W0 nepeadavaors
3AIHCHEHHA IHHOBAWI B Yy MOBAaX HEBM3HAYEHOCTI YMOB 30BHIIHBLOIO
Cepe1oBHILIA.

He 3Baxcaloum Ha rapHuil Ta y3ro/UKeHHi MK cOOOI0 nepenik AucumMniin,
[0 MPONOHYIOTLCA /LIS BHBYCHHSA, BAPTO PEKOMEH/1YBATH PO3POOHHKAM Nporpamu
HAJAaTH MOXIMBICTD 3100yBayaM BMIIOI OCBITH BHBYATH NMTAHHA, 1OB’S3aHi 3
araro3azaqnicTio, 0COGIMBOCTAMH WIBKAKOIO pearyBatis Ha 3MiHM 3aay. Tomy,
Ha Haw nornsa, Ao OINT aouinbHO BKMOYHTH Taky AMCUMIUIIHY sk “Taiim-
MEHEDKMEHT .

3aranoM € miACTaBM BBWKATH, WO OCBITHBO-Npodeciiina nporpama

MapkeTHHI" Ipyroro piBHs BHILOI OCBITH 3a crieuianbiicTio 075 Mapketunr ranysi
sHanp 07 VYnpasnines Tta aamidictpyBanHs HauioHameHoro Texsiuynoro
yHiBepcHTETY «XapKiBChKHIl I0MITEXHIYHHI IHCTHTYT» € aKTYANBbHOI, BiNOBIaE
BHMOIaM CTAHAApTy BHILOI OCBITH, 3aTBepukeHoro MOHY 3a cneuianshictio 075
Mapkerunr Ta 3abe3nedye sSKIiCHY niAroToBKy MaiGyTHIX MaricTpis MapKeTHHIY.

3100yBay Apyroro pisHs ocnirW
rpyns BEM-M922a €m3zasera CYILIKO



PREFACE

Developed on the basis of the Standard of Higher Education in the specialty
075"Marketing" for the second (master's) level (approved by the Order of the
Ministry of Education and Science of Ukraine 07/10/2019 No. 960) by the
working group of specialty 075 "Marketing" of the National Technical University
"Kharkiv Polytechnic Institute” in the compositionof:

The head of the working group (guarantor of the program) is Oleksandra
KOSENKO, doctorof economic sciences, professor, professor of the marketing
department of NTU "KhPI".

Members of the project team:

1. Diana RAYKO — doctor of economic sciences, professor, head of the
department

ry of marketing.

2. Svitlana CHERNOBROVKINA - candidate of economic sciences,
associate professor, associateprofessor of the department of marketing.

3. Olena KITCHENKO - candidate of economic sciences, associate
professor, associate professor of the department marketing



1. PROFILE OF THE EDUCATIONAL AND PROFESSIONAL
SPECIALIZED PROGRAMBY SPECIALTY 075 "MARKETING"

1 — General information

Higher educational institution
and structural division

National Technical University "Kharkiv Polytechnic
Institute™

Educational and Scientific Institute of Economics and
Managementand international business Department of
Marketing

The degree of higher education
and the title of the qualification
in the original language

Second (master's), master of marketing

The official name of the
educational program

Educational and professional program "Marketing"

Type of diploma and scope of the
educational program

Master's diploma, single,
90 ECTS credits, 1 year 4 months

Availability of accreditation

ND certificate No. 2192127, valid until July 1, 2025.

Program cycle / level

FQ-EHEA program — the second cycle,

QF LLL — 7th level, NRK — 7th level

Prerequisites Bachelor, specialist, master

Language(s) of instruction Ukrainian, English

According to the validity period of the accreditation
certificate

The term of validity of the
educational program

Internet address of the http://web.kpi.kharkov.ua/marketing/magistr/
permanent placement of the
description of the educational

program

2 — The purpose of the educational program

The purpose of the educational program is to prepare masters of marketing who possess an
innovative way ofthinking and competencies necessary for effective management of marketing
activities, and are able to solve managerial and research taSCs

3 — Characteristics of the educational program

Field of knowledge: 07 "Management and administration™
Specialty: 075 "Marketing"

Subject area (field of
knowledge, specialty)

Educational and professional program with applied orientation.
Professional emphasis: formation of the ability to carry out
marketing,

administrative, analytical, project and research activities using modern
innovativeapproaches, technologies and methods of managing marketing
activities at enterprises and organizations

Orientation of the
educational program

The main focus of the
educational program

General education in specialty 075 "Marketing".

Keywords: marketing, advertising, marketing complex, marketing
activity,advertising business, marketing management,

marketing product policy, sales activity, merchandising, marketing
solutions, marketing strategy, Internet marketing

The program is multidisciplinary and involves practical training

for the formation of SCills in the field of formation and management
of marketing activities at modern enterprises and organizations.

In the structure of the educational program, selective packages of
disciplines of in-depth professional training are provided, which
contribute to the assimilation of theoretical foundations and the
formation of practical SCills of students in

Features of the
program




various areas of marketing activity: advertising business, marketing
management, as well as those that will increase the number of soft
SCills

4 — Graduates' suitability
for employment and further education

Suitability for
employment

Professional opportunities of graduates (in accordance

with theClassification of Professions DK 003:2010).

1233 Director of Marketing;

1234 Head of department (advertising, public relations);

1237.1 Chief specialists;

1475 Marketing manager;

1475.4 Manager (manager) of sales Manager (manager) of public
relations;

1476.1 Advertising managers;

2419.1 Research staff (marketing, efficiency of public activity,
rationalization of production, intellectual property);

2419.2 Expert, advertiser, consultant, specialist in methods
expansion of the sales market (marketer).

Further education

It is possible to further continue education at the third level of higher
education, as well as improve qualifications and obtain tax
postgraduateeducation.

5 — Teaching and assessment

Teaching and
learning

Student-centered training, which is conducted in the form of lectures,
seminars, practical classes, consultations, independent study,
performance of coursework based on study textbooks, manuals,
periodical scientific publications, use of the Internet

Assessment

Current and final control of knowledge (surveys, control and
individualtaSCs, testing, etc.), credits and

exams (oral and written), presentations, qualification work,

defense of the practice report, public defense of the qualification
work.

6 — Program competencies

Integral competence

The ability to solve complex taSCs and problems in the field of
marketing in professional activity or in the learning process, which
involves research and/or innovation and is characterized by
uncertaintyof conditions and requirements

General competences

GCL1. Ability to make informed decisions.

GC2. Ability to generate new ideas (creativity).

GCa3. The ability to evaluate and ensure the quality of the work
performed.

GC4. Ability to adapt and act in a new situation.GC5. Interpersonal
SCills.

GC6. Ability to search, process and analyze information from
different sources.

GC7. Ability to show initiative and entrepreneurship.GC8. Ability to
develop and manage projects.

Professional
competencies of the
specialty (defined by
the standard of
higher education of
the specialty)

SC1. The ability to logically and consistently reproduce and apply
knowledge from the latest theories, methods and practical marketing
techniques.

SC2. The ability to correctly interpret the results of the latter
theoretical studies in the field of marketing and their practice
application




SC3. Ability to conduct independent research and interpretation of
their results in the field of marketing.

SCA4. The ability to apply a creative approach to work in the field
hom.

SC5. Ability to diagnose marketing activities

market entity, implementation of marketing analysis and
prognostication.

SC6. Ability to choose and apply effective means management of
marketing activities of a market entity onorganization, unit, group,
network levels.

SC7. Ability to develop and analyze marketing

the strategy of the market entity and ways of its implementation,
takinginto account cross-functional relationships.

SC8. The ability to form a market marketing system subject and
evaluate its effectiveness and efficiencyfunctioning.

SC9. The ability to carry out at an appropriate level theoretical and
applied research in the field of marketing.

7 — Program learning outcomes

Program results of
study in the specialty
(defined by the
standard of higher
education of the
specialty)

R1. Know and be able to apply modern principles, theories, methods
and practical techniques of marketing in practical activities.

R2. To be able to adapt and apply new achievements in the theory
and practiceof marketing to achieve specific goals and solving the
problems of a market entity.

P3. Plan and carry out own research in the field of marketing, analyze
its results and substantiate the adoption of effective marketing
decisions in conditions of uncertainty

R4. To be able to develop the strategy and tactics of marketing
activity takinginto account the cross-functional nature of its
implementation.

R5. To present and discuss the results of scientific and applied
research, marketing projects by the state and in foreign languages.
R6. To be able to increase the effectiveness of marketing activitiesof
a market entity at different levels of management, to develop
projects in the field of marketing and manage them.

R7. Be able to form and improve the marketing systemmarket
entity.

R8. Use methods of interpersonal communication in in the course of
solving collective problems, conducting negotiations,scientific
discussions in the field of marketing.

R9. To understand the essence and features of the use of marketing
tools inthe process of adopting marketing plans shen

R10. To justify marketing decisions at the level of a market entity
using modernmanagement principles, approaches, methods,
techniques.

R11. Use marketing strategic methods analysis and interpret its
results in order to improve the marketing activity ofthe market entity
R12. Carry out diagnostics and strategic and operational marketing
management for the development and implementation ofmarketing
strategies, projects and programs.

R13. Manage the marketing activities of the market entity, as well
as its units, groups and networks, determine the criteria and
indicators of its evaluation.




R14. Form a marketing system of interaction, build long-term
mutually beneficial relations with other entitiesmarket.

R15. Collect the necessary data from various sources, process and
analyzetheir results using modern methods and specialized software

Resource support for program implementation

Staff support

Meets the personnel requirements for the provision of educational
activities in the field of higher education in accordance with the
current by the legislation of Ukraine (Resolution of the Cabinet of
Ministers of Ukraine "On approval of licensing conditions for
conducting educational activities of educational institutions” dated
December 30, 2015 No. 1187 (with changes introduced in
accordance with Resolution of the Central Committee No. 347 of
10.05.2018)

Material and
technical support

Meets the technological requirements for the material and technical
supportof educational activities in the field of higher education of
education in accordance with the current legislation of Ukraine
(Decreeof the Cabinet of Ministers of Ukraine "On approval of
Licensing of the conditions of conducting educational activities of
educational institutions” from 300f December 2015, No. 1187 (with
changes introduced in accordance with the new Decree of the CM
No. 347 dated 10.05.2018)

Informational and
educational and
methodological
support

Meets the technological requirements for educational methodical
and

information provision of educational activities in the field of higher
education in accordance with current legislation of Ukraine
(Resolution of the Cabinet of Ministers of Ukraine "On approvalof
the Licensing conditions for conducting educational activities of
educational institutions™ dated December 30, 2015, No. 1187 (as
amended, entered in accordance with Resolution of the Cabinet of
Ministers No. 347 dated 05/10/2018)

9 — Academic mobility

National credit
mobility

On the basis of bilateral agreements between the National Technical
University "Kharkiv Polytechnic Institute” and higher educational
institutions of Ukraine

International credit
mobility

Academic mobility based on bilateral agreements between Kharkiv
Aviation Institute National Technical University and MiSColc
University (Hungary), Szczecin University (Poland), Otto von
University

Education of foreign
students of higher
education

It is possible after studying the course of the Ukrainian language or
English




2. LIST OF EDUCATIONAL PROGRAM COMPONENTS

Code Components of the educational program
(disciplines, projects / works, practice,

qualification work)

Number
of credits

Final control
form

MANDATORY COMPONENTS OF THE EDUCATIONAL AND VOCATIONAL
PROGRAM

1.1 General training

3111 Basics of the scientific research 4,0 Credit
3112 Data analysis tools 5,0 Credit
1.2 Special (professional) training
CII1 Strategic marketing 5,0 Exam
CI12 Relationship marketing 5,0 Exam
CII3 Brand management 4,0 Exam
CIl4 Communication and negotiations 3,0 Credit
CII5 Management of innovative development 4,0 Exam
CII6 Project management in marketing 5,0 Exam
CI17 Pre-diploma Practice 15,0 Credit
CIT 8 Attestation 15,0 Exam

ELECTIVE COMPONENTS OF THE EDUCATIONAL PROGRAM

1.1 Disciplines of professional training by blocks

BII | Disciplines | 150 |  Credit
2.2 Disciplines of free choice according to the list

BBII | Disciplines 10,0 Credit

TOTAL QUANTITY FOR THE PREPARATION PERIOD 90.0

3. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND CYCLES OF PREPARATION

The volume of the educational load of the student of higher education
(credits / %)

Ne Training cycle Mandatory components | Elective components of Total for the
of the educational and the educational and entire period
professional program professional program of study

1 2 3 4 5
1| Cycle of general 9/14 - 9/10
training
2 | Cycle of
professional and 56 / 86 25/ 100 81/90
practical training
Total for the entire period of 65/ 72 25 /28 90/ 100
study

FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

Attestation of graduates of the educational program of specialty 075
"Marketing" is carried out at the form of public defense of the qualification work and
ends with the issuance of a document of the established model on awarding him a
master's degree with the assignment of the qualification: "Master's marketing".

Attestation is carried out openly and publicly.




3. STRUCTURAL AND LOGICAL SCHEME OF THE

EDUCATIONAL PROGRAM

1 semester

2 semester

3 semester

GT 1 Basics of the scientific
research (4 cr)

ST 6 Project management
in marketing (5 cr)

Pre-diploma <
Practice (15 cr)

GT 2 Data analysis tools OP1(5cr) Attestation (15 cr)
(5c¢r)
ST 1 Strategic OP 2 (5cr)
marketing (5 cr)
ST 2 Relationship OP3(5cr)
marketing (5 cr)
ST 3 Brand management OPT 1 (5cr)

(4cr)

ST 4 Communications and
negotiations (3 cr)

OPT 2 (5 crp)

ST 5 Management of
innovative development (4

cr)
Notes:

Compulsory Mandatory Elective Disciplines of | Certification
subjects of | disciplines of | disciplines from | free choice of | and practical
general professional the profiled a Stu_dﬁi!‘t of training
education training package specialized

training
according to
the list




3. MATRIX OF CORRESPONDENCE OF DETERMINED LEARNING OUTCOMES,
COMPETENCES AND EDUCATIONAL COMPONENTS OF MANDATORY TRAINING

Learning Competences
outcomes General competences Special (professional) competences
3K 13K23K33K43K53K63K73K8CK1CK2CK3 CK4CK5CK6CK7CKS8CK9
P1 CII5 3I11 3I11
CII8 CII5
3112 3112
P2 CII8
3111
P3 s 31 CTI8
P4
CII1/|CTI5 CII5 CII5|CII1
3111
P5 CIl4 31113111
CII8 CII6 CIT14CII3
P6
CII6 CII6 CII6
P7
CII2 CIT2 CII2
P8 CII3 CII3 CII3
CIl4 CIl4 CI14
P9
CII3 CII2 CII3 CII3 CII2
CII3|CII2 CII1 CII3 CII8 CII2
P10 CII3
3112 CII1 CII1
P11 CII1
CII1 CII1 CII1 CII6
P12 CII6 C116
CII5 CII5
P13
CII1 CII2 CII2
P14 CI12
3111 3111
3112 CIT 3I11
P15 8 [II2




	Positive reviews of the educational program were received from:
	3. Elizaveta SUSHKO. - obtaining the second level of higher education in a specialty "Marketing" company, gr. BEM-M922a.

